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Introduction

Festivals and eventme an important driver of tourism activity in a growing
number of communities in Maine. The Portland Sidewalk Art Festival, American Folk
Festival in Bangor, Yarmouth Clam Festival, and Rockland Lobster Festival are
among some of the bettknown eventshat take place every year in Maine.

The American Folk Festival, on the Bangor waterfront, has been a celebration
of multi-cultural traditional arts and music for seven years. Attendees are exposed to
music, dance, and other performing arts representitigral traditions from Maine,
the nation, and the world. Festivgders are offered the opportunity to purchase
authentic, traditionallymade crafts from Maine artisans and the festival experience is
enhanced by offering a variety of regional, ethnic famdfood.

The impact of the American Folk Festival on the area has been threefold: 1)
spurring economic activity in the region, 2) expanding the cultural and artistic
opportunities available to Bangor residents, and 3) increasing the visibility of Bango
as a tourist destination.

Method

Working with Festivalorganizers, the Center for Tourism Research and
Outreach (CenTRO) of the University of Maine System, conducted a study of the
2008 American Folk Festival to gauge the experience of attendees andt@she
economic contribution of thEestivalto the regional economy.

The goals of this study include

l. tomeasure visitorsoé satisfaction with
Festival and develop an accurate demographic profifestivalatendees,

2. to estimate both the direct and indirect economic impact of the American Folk
Festival to the regional economy, and

3. to create a model for conducting similar assessmentdestivas and
community events throughout Maine.

The project used a twstage approdcfor contacting and surveyingegtival
attendees. The first approach resulted in contacts with festisibrs during the
Festival to complete a short questionnaire (Appendix A). This questionnaire examined
demographic characteristic of thesponders as well as the factors that influence their
attendance. Email contact information collected from the first phase was used to field
a second online questionnaire (Appendix B). The follgyquestionnaire examined
satisfaction, perceptions, andney spent at thiéestivaland in the Bangor area.

Systematic random esite surveying at the 2008 American Félgstivaltook
place on August 22, 23 and 24: Friday afternoon, Saturday afternoon and evening and
Sunday afternoon. All time frames were sye@ and 953 questionnaires were
completed, 25 percent of respondents were surveyed on Friday, 40 percent on
Saturday and 35 percent on Sunday.

The first stage, onsite questionnaire, producedr@Sponderst who provided
602 email addresses. Each of thdsmisehold units were contacted and asked to
complete the online survey. A total of two follay invitations were sent and
occurred at a one to two week interval after the previous contact. This resulted in 314
completed questionnaires, a high respoage for online surveys of over 52 percent.

CenTRO Pagel
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Recommendations

1. Preserve the waterfront setting for tRestival An entire visitor segment
representing about osthird of the AFF audience is exclusively attracted to
the opportunity to enjoy the Bangor rivenfto Currently, the size othe
Festivalaudiences does not yet seem to require additional space beyond that
made available for thEestival

2. Improving the clarity and accuracy of tkestivalprogram as well as on site
signage may improve thiéestivalexpeience for first time visitors who are
likely to be unfamiliar with the layout of the site including the location of
performance stages.

3. If possible, recruiting additional craft and antique vendors offering higher end
or upscale products to the grounds idgrthe AFF could improve the
experience at th€&estival This would be especially true for those attending
who are exclusively interested in the music and cultural aspects of the
Festival This is a group that is notable for the relatively low expenditure
during theFestivalin spite of relatively high household income. This may
require additional research to confirm this interpretation of the research
findings and to direct the proposed recruiting effort.

4. Consider leveraging the audience attracted byAfRE for directly promoting
other destinations, attractions and tourism infrastructure in Maine. This could
include the sale of a limited number of tables and/or displays on site during
the Festivalor paid advertising on the AFF web site. The AFF shoekks
compensation for these opportunities with proceeds going to offset the costs of
producing the AFF. This is certainly consistent with the concepts of backyard
tourism or Astaycationso that are now p
space, as wkhs ad space on the web site would benefit from matching the
destination and/or attraction to the profiles of the segments of the AFF
visitors. While this might not have been palatable in the past, the new
economic realities following the late Septemb@0& stock market crash may
make this an acceptable alternative for raising funds to support future
Festivas.

5. Potential patron reactions to the major proposed changes ifrest@val
operations can be estimated via the appropriate research. Tests of
concetualized operations changes could be administered to the base of
respondents from the 2008estivalvia an on line survey to provide insight
into the patron reaction and estimates of the impact of these or other changes
on Festivalpatronage.

6. As in has ken done the past, AFF management should continue to monitor
patron reactions to actual changed-astivaloperations each year. Not only
will this provide feedback on the adjustments made, but it will also provide an
historical perspective on thEestivd over time. This would also permit
management to monitor the evolving composition of the AFF audience and
determine if and when the AFF model may need revision to sustain current
audiences or broaden its appeal by attracting a slightly younger audience.

7. The AFF may benefit from a systematic approachréstivaland program
development. Such a process would involve AFF patrons and prospects in a

CenTRO Page2
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research process to optimize the program for attracting a broader audience and
more deeply satisfying existing @iences. The research involved could
include structured idea generation and would benefit most from a systematic
screening of the resulting ideas with AFF patrons and prospects.

Implications

1. With almost a third of patrons exclusively attracted to the \ratgrsetting of
the Festival the AFF is closely tied to its waterfront location in Bangor.
Movement of the AFF from this location would risk the loss of numerous
patrons. The limited waterfront property available for stagind-tstivalalso
has the pantial to limit the growth of th&estivalin the future.

2. The quality of the audience attracted by the AFF would likely be attractive to
other businesses that interact with the public. The fact that the audience tends
to come from households with a highacome than the Maine population
might make them attractive prospects for other tourism destinations,
attractions and tourism infrastructure like lodging establishments and
restaurants.

3. The size of the audience attracted by the AFF creates an opportoinity
leverage that audience for broader economic impact and potentially to support
the Festivalwithout imposing an entry fee. The AFF could play a more active
rol e I n supporting Eastern Mai neds
infrastructure, though not witlut compensation from those businesses that
might take advantage of the opportunity. For example, the AFF could provide
limited display space on site to permit Maine tourist destinations and
attractions to promote themselves, charging a fee for the uskecosite.
Festival patrons are likely to be committed enough to permit the minor
intrusion and may welcome the informati:

4. Given the reliance of first time visitors to thestivalon the AFF web site, the
site could be levaged as a communication tool for other tourist destinations
and attractions in Maine. It is somewhat surprising to observe the infrequent
linkage of the AFF with other tourist destinations by AFF visitors. That is,
relatively few AFF patrons reported coung a visit to other tourist
destinations in Maine in proximity to visiting the AFF.

5. A common concern among numerous businesses is the aging of their
consumer franchise with losses due to an aging population that are not
replaced by a younger franchisettlheads to a loss of core market for those
businesses. This is evidenced in businesses like the banking industry where
the average depositor has dramatically aged, a result of declining savings
among our nationds young pigentpd shed Whi | e
much light on the evolution of the core market for the AFF, the relative age of
the average AFF patron raises concern for tracking the composition of the
audience to determine the degree to which Festival audience may be
subject to losse as the current audience ages and potentially declines. It is
probably important to determine if older audiences that may begin to decline
as a portion of the AFF audience are replaced by younger audiences.

CenTRO Page3
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Conclusions
1. Festival Performance:

The performaoe of theFestivalcan be measured in several different ways that have
value for different audiences. Municipal leaders and those who have invested in the
Festival will be interested in the contribution that tRestival makes to the local
economy, while Festival management will be interested in learning about the
formation of a core of repeat patrons that will supportRéstivalinto the future. In

the latter case, measurements of the quality of experience delivered as evidenced by
satisfaction with the~estival experience as well as measurements of current and
potential retention oFestivalpatrons as evidenced by intention to return and actual
repeat patronage will be important.

0 Quality of Experience: Overall it seems clear that the quality of
experiewe delivered by the AFF is very high. Satisfaction
measurements among patrons were very high.

o Customer Retention: Clearly the AFF has established a loyal following
that started with the National Folkestivalearly in the decade. The
large base of repeatapons with a deep pattern of patronizing
numerous festivals, along with the strong intention to return to future
festivals is evidence of a potential for supporting the AFF well into the
foreseeable future.

o0 Economic Impact: The AFF contributed nearly $iillion to the local
economy over the 3 day weekend during which it was held. Much of
this was incremental economic activity that woualot have occurred
without the Folk Estival to attract people from inside and outside of
the state to Bangor.

2. Diagnosing Festival Performance

o Clearly, the quality of the music performances and the waterfront
setting of theFestival play major roles in attracting thEestival
audience and generating the performance measurements reported
above.

o Potential weaknesses in tRestivalformula as reported by responding
audience members include the quality of food and the quality of arts
and crafts available. Other sources of disappointment include the
relative difficulty of following theFestival program, comprehending
the sigmge and finding performance stages for first time visitors, as
well as the quality of the cultural experience.

0 Visitors are not uniform in their preferences regarding Festival
experience. Three visitor segments were identified based on
preferences thahotivated their patronage of the event. These included
a visitor segment representing more than half of the AFF audience
(54.7%) that is defined by its high interest in every aspect of the
Festival a visitor segment representing about a third of the AFF
audience (31.2%) who thinks that externals aspects are important,
namely the waterfront setting, and a visitor segment representing
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14.2% of the AFF audience that came to ffestival exclusively
because of the quality of the music and cultural experiégsem Table
33).

o Although all segments seem to be greatly satisfied withFdsival
experience, the segment driven by their interest in the quality of music
and crafts would favorably respond to improved quality of arts and
crafts. They have a higher mme and may be willing to pay more for
higher quality products.

3. Profile of Attendees

In generalFestivalpatrons tend to be older, with a higher level of education
and higher income than the Maine population. Most parties attending the
Festivalare compried of two adults.Surprisingly few AFF patrons reported
combining a visit to the AFF with a visit to or patronage of other tourism
destinations or attractions. The most frequently cited destination combined
with a visit to the AFF was downtown Bangor.

Research Findings

Performance Measurement

There are several measures of performance that are germane to the American
Folk Festival including financial performance and relationship performance. These
are reflected in the measures of economic impact ofFtséval in the local and
regional economy, as well as measures of customer satisfaction and retention.

Prior attendance and retention

From the onsite survey, 78 percent afpendents had attended the Festinal
previous years (Table 1). A statisticallygsificant difference was demonstrated
between a first time visitor and a repeat visttarintention to return to the Festival
Repeat visitors (99 %) are more likely to return next year than tiime visitors
(82%)(Tabl).

Table 1: Have you ever atended the Folk Festivabefore?

Past attendance Total Visitors
N Percent
Yes 746 78.4
No 205 21.6
Total 951 100

SourceQuestionl onsite survey.

Table 2: Are you likely to return next year? First time vs. repeat \sitor*

Intention to return Total visitors First time visitors Repeat visitors
N Percent N Percent N Percen
Yes 862 95.4 141 82.0 721 98.5
No 42 4.6 31 18.0 11 15
Total 904 100.0 172 100.0 732 100.0

Source:Question3 onsite survey.
! statistically significant diffenece between groupgi= 0.00). Implies significance at=0.05.
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Satisfaction

From the online questionnaire, nearly 96 percent of repeat visitotls, wi
firsthand experience of the Festivadported that th&estivalmet or exceeded their
expectation (Tde 3). This demonstrates a quality experience over time. With no
past experience to use for comparison, first time visitors reported extremes: 27
percent of first time visitors said theestivalgreatly exceeded expectation while 16
percent reported thahe Festivaldid not meet or only partially met their expectation.
First time visitors may have lower expectations or their expectations may be less clear
due to the lack of previous experience.

Table 3 How well did the 2008 American FolkFestival meet your expectations?

Satisfaction Leveld Total Visitors .Fi.rst Time Repeat Visitors
N=314 Visitors N=44 N=270
N Percent N Percent N Percent
Total Met or More Than Met 296 94.3 37 84.1 259 95.9
Greatly Exceedec 42 134 12 27.3 30 111
Exceeded 130 41.1 19 43.2 111 41.1
Met 124 29.5 6 13.6 118 43.7
Total Partially or Did Not 18 57 7 15.9 11 41
Meet

Partially Met 15 4.8 6 13.6 9 3.3
Did Not Meet 3 1.0 1 2.3 2 0.7

Source: Question 1 online survey
Istatistically significant difference betweerogps. Implis si gni fi cance at U=0.05.

Likelihood of Recommending the Festival

When responderst were asked, on the online questionnaire, to rate the
likelihood of recommending thEestivalto others, overall, nearly 93 percent of the
responders indicated theywodl be FAvery | i kelFgstival(Table r ec o mme
4). A difference exists between first time and repeat visitors with repeat visitors more
likely to recommend thé&estival(94%), compared to first time visitors (84%). This
would be expected because amompeat visitors, those with weaker ties to the
Festvalhave | i kely dropped out of the repeat f
Repeates are, therefore, more likely to continue to betfdul to the Festivabnd
encourage others to try it.

Table 4 How likely are you to recommend the Follk-estivalto others?
Likelihood of

R . Total Visitors First Time Visitors Repeat Visitors
ecommending
N Percent N Percent N Percent

Very Likely 288 92.6 37 84.1 251 94.0

Somewhat Likely 22 7.1 6 13.6 16 6.0

Somewhat Unlikely 0 0.0 0 0.0 0 0.0

Not Likely At All 1 0.3 1 2.3 0 0.0

TOTAL 311 100.0 44 100.0 267 100.0

Source:Question2 online survey
Istatistically significant difference et we e n g0 .ou®&) .( 6l mpl i es significance at U:
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Economic Impact

The Inputoutput model has been highly recommended to analyze the
economic impact of a tourism evelatrr a specific region (Fletcherl989;Johnson
1990).The inputoutput modeivas used to calculatke economic impact of the 2008
American FolkFestivalin the Bangor region. This involves estimating an aggregate
measure of output, income and employment change attributableRegtreal

The total outcome created by thedfval in the region can be analyzed
through two different scenarioshe firstscenario includes total expenditutasth at
the Festival and external to the Festival &irvisitors. In the second scenarithe
inelnocal areé vsiting Bangoobecar of the Festivallexclusively &stival
visitors). Numbers werestimatedand total expendituresere calculated both at the
Festival and external to the Festival.

Throughthe online survey, information was obtained on expenditures by party
for lodging, food, gasoline, entertainment and different kinds of retapsimg in the
area outside the Festivalisitorsalsoreported the totedmount of monegpent at the
Festivalfor food, arts and crafts, donatioasdothers.

The totalnumber of visitsd the Festivalvas estimated to be 168,000. This is
the number of estimated fitotal,estinasgedt so. Us
that 47 percentofi t ot a |attemdedhé FEestivafor one day, 30 percent for two
days and 23 percent attendetithtee days of thé&estival Based orthe gate count
and these percentages estimatd 95,626 persons attended the FesiivaD08.

From theonsite survey an estimat&® percent of visitors came to Bangor
specifically to attend thd-estival As a pecentage of total visitors (95,626) an
estimated21,108people would not have been in Bangor if #estivalhad not been
held. These are the exclusiesfival visitors.

Table 5 shows the breakdown of expenditures by all visitors (n=95,626) and
by exclsive estival visitors (n21,108. Externalvi si t or sd spending wa:
restaurants and/or lounges (21%) followed by gasoline (16.6%), hotels (14.9%) and
gifts and outdoor equipment (10%)For exclusive festival visitors, the highest
expendituresvere for hotels (22.9%) and other accommodations (16.1%), followed
by grocery and convenience store purchases, as well as restaurants and/or lounges and
gasoline.This makes sense considering this group came maiside the area to
attend the Festivalrequiring hospitality expendituresiIn both scearios, the
expenditures at the Festivale more than 50 percent of the total expenditures in the
Bangor area.

! Respondents we asked if they would come to Bangor if the festival hagemheld.
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Table 5: Expenditures by AFF visitors

EXCLUSIVE FESTIVAL

ALL VISITORS! VISITORS

Expenditures ($)  Percent  Expenditures ($) Percent
Restaurant and/or Lounge $857,179 21.2 $181,498 12.2
Gasoline 673,004 16.6 164,174 111
Hotel 605,106 14.9 339,675 22.9
Gifts and outdoor equipment 406,535 10.0 129,474 8.7
Grocery and convenience 340,348 8.4 214,812 14.5
Recreation/Entertainment 338,447 8.4 103,142 6.9
Other Accommodation 309,181 7.6 239,865 16.1
Other shopping 287,088 7.1 31,982 2.2
Artwork and antiques 135,790 3.4 56,981 3.8
Other trip expenses 99,113 2.4 23,986 1.6
Total Extenal Expenditures $4,051,789 100.0 $1,485,590 100.0
At Festival Expenditures $2,459,781 $732,387
TOTALS $6,511,570 $2,217,977

Source: online survey
195,626 estimated peopdttendingthe Festival
221,108estimated people that carmeBangr only because of the Festival

Input-output model, used to evaluate the impact of these expenditures in a
region, describes commodity flows from producers to intermediate and final
consumers, categorizing each input according to the standard industiatss
IMPLAN is the software used to develop regional inputput models. For retail
categories, IMPLAN calculates the retail margin in order to separate purchases from
local industries and purchases from industries in other regions. This retail iplaigin
local purchases represents the direct impact or direct effect of the expenditures. Using
Maine industry multipliers, IMPAN calculated indirect and induced and total effects
in the regional economyfinally, direct effect plus indireceind induced effd,
represents the total effect of the expenditures in the region because of the Festival.

Table 6 presents IMPAN results for both total visitors ardusive éstival
vVisitors. For all visitors6 expenlagteadt ur es,
total output multiplier for expenditures was 1.51 for every dollar spent; therefore, the
total output generated the Bangor area because of the Festivad estimated to be
$9.8 million.

Analysis ofexclusive éstival visitors reflects a direeffect of $2,217,977 and
an estimated total effect of almost $3.5 million, which produces a multiplier of 1.51
for every dollar spent.

For the analysis of all visitors, the employment impact in Table 6 shows that
the 2008 American Folk Festival supportE2ll jobs, which produces a total income
effect of $2.8 million. When using data froexclusive festivalisitors an estimated
impact of 41 jobs because of the Festival produces a total income effect of $828,553

2 IMPLAN estimates the number of jobs using a national average wage. Employment multipliers are
generally based on the total number of jobs (full, part or seasonal jobs).
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Table 6: Economic Impact of AFF visitos 6 expendi tures in Bangor
ALL VISITORS (N=95,626)

Direct Indirect Induced Total Multiplier
Output $6,511,570 $1,408,227 $1,934,104 $9,853,901 151
Employment 88 14 20 122 1.39
Income $1,745,361 $ 433,943 $627,257 $2,806,561 1.61

EXCLUSIVE FESTIVAL VISITOR (N=21,108)

Direct Indirect Induced Total Multiplier
Output $2,217,977 $482,017 $639,899 $3,339,893 151
Employment 29 5 7 41 1.40
Income $573,464 $147,560 $207,529 $928,553 1.62

1Using IMPLAN
Source: online survey

Diagnostic Measurements

Reasons for Attending

Based in the online survey, nearly 54 percemesponderst came with friends
andfamily who were atteding the Festivahnd almost 20 percent césponderst said
they attended because they heard there was no admission fee.

Ninety percent of repeat visitors attended the Bangor National Freskival

and returned for the American FdHestival(Table 3). Nearly 73 percent of first time
visitors voluntarily reported attendance was
(advertising and news coverage) of tRestival (39% news and 34% advertising)
while 34 percent of repeat visitors voluntarilgported media influenced their

Regi on

influenced by media coverage

attendance (20% news and 14% advertising). This strongly indicates that media is
influentialis drawing new visitors to the Festival

Table 7: What are the reasons that you attended the 2008 Fokestival?

u=0.05.

Reason for Atterdance Total Visitors ~ First Time N=44  Repeat Visitors G2
N=314 N=270
N Percent N Percent N Percent

National Folk Festival & Returnec 245  78.0 2! 45 243 90.0  0.000
Came With Friends or Family 169 53.8 20 455 149 55.2 0.230
Interested New Covage 69 22.0 17 38.6 52 19.3 0.004
Heard About No Admission Fee 62 19.7 10 22.7 52 19.3 0.592
Interested Due of Advertising 54 17.2 15 34.1 39 14.4 0.001
Driving By and Stopped 4 1.3 0 0.0 4 15 0.000
From another source 17 54 5 11.4 12 4.4 0.060
§ource:Questi0n4 online survey 3

Statistically significant difference between gpos . Il mplies significance at

1Two responder#t attending the National Folkestivalconsidered the American Foestivala first time

experience.

Importance Factors in Attendance

In the onsite surveyarticipants were asked to rabe importancef different
factorsimportantwhenmaking the deciding to atten@uality music and a waterfront
setting wereated highest in importance testivalvisitorswith a mean of 4.5 (Table 8).
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There difference between first time visitors and repeat vistoncernedi gu al i ty musi c ¢
and Aqual ity o fQuatithaeisah/aait dxhibitwenedabed last i0
importance with a mean of 3.5.

Table 8: What factors were important in choosing to attend the AFF?First time vs. repeat
visitor

. First time Repeat ANOVA

Importance factors Total visitors gy L

visitors visitors Test

N Mean N Mean N Mean Sig. level

Quality Music 939 4.5 167 4.3 742 4.5 0.00
Waterfront Setting 937 4.5 199 4.4 738 4.5 0.77
Cleanliness of Facilities 931 4.4 197 4.4 734 4.5 0.2
Quiality Cultural Experience 926 4.2 196 4.1 730 4.3 0.16
No Admission Fee 935 4.2 200 4.2 735 4.2 0.42
Quality Food Vendors 926 4.0 196 3.8 730 4.0 0.03
Authentic Traditional Arts 927 3.9 193 3.9 734 3.8 0.48
Family Entertainment 927 3.8 196 3.7 731 3.9 0.13
Quality Artisan/Craft Exhibits 925 3.5 196 3.5 729 3.5 0.97

Source:Question6 onsite survey.
! Response based on five point scale where 5=very important to 1=not important.

* Implies significance at=0.05.

Rating of Festival Aspects

Resuts from online surveysummarized in Table, 8how that, on average, all
aspects of theFestivalwe r e hi gher t han a fgoodo rat.i
Aout standingo rating edbetwden first ileramdrrepedti f f er e
visitors concerning thquality of artisans and craft vendors. Softneghé@quality of
food and craft vendors among first time visitors may reflect differences in
expectations as well as the fact that some of those attendifgstigalfor the first
time may not be in itsarget market, i.e., may not be able to appreciatd-éstival
because of misaligned interestsdividuals who are not part of the target market for
the AFF who may have attended earlier festivalould not be likely to return.

Table 90 How do you feel about the following aspect of the Festival

Aspects Evaluatiort Total Visitors F'\;?Sti;[)'ge Repeat Msitors ANOVA
N Mean N Mean N Mean Sig.level
Family friendliness 299 4.7 42 4.5 257 4.7 0.07
Quality of music/performance 309 4.7 44 4.6 265 4.7 0.17
Overall 2008 AFF Experience 311 4.6 44 4.4 267 4.6 0.05
Overall cleanliness 309 4.6 43 4.4 266 4.6 0.11
Quality of cultural experience 310 4.5 44 4.4 266 4.5 0.13
Quality of food vendors 307 4.3 43 4.2 264 4.4 0.04
Quality of artisargraft vendors 284 4.3 42 4.1 242 4.4 0.02
New site layout 291 4.2 28 4.1 263 4.2 0.53

SourceQuestion3 online survey
1Response base on 5 point scale where 5=outstanding to 1=very poor.

e  Statistically significant difference between groups. Impliea sigf i cance at U

1
o

. 05.
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Experience Ratings

Repeat visitors to the Festivalere generally in agreement concerning
navigating around th&estival stages were easy to locate, programs were easy to
follow, and signage was easy to understand (Table 10%t tifire visitors probably
reflected lower ratings due to a lack of themate familiarity with the Festivahat
repeat visitors would have. Alesponderst demonstrated that sounds from one stage
to another were not distracting.

Responses indicatethat the Festivaldelivered a quality experience for
responderst, which included learning and culture. Respondents thought the Folk
Festival a better vehicle for experiencing foreign cultures than for experiencing
Mai neds cul ture.

Table 10: How much do you agree with the following steements concerning this year's Festival
Total Repeat

Level Of Agreement Visitors First Time Visitors ANOVA
N Mean N Mean N Mean Sig. level
Festival Program Easy to Follow 308 4.6 43 4.3 265 4.6 0.04
Quality Cultral Experience of 310 46 43 43 267 46 0.03
Other Countries
Festival Signage Easy to Understa 309 4.5 43 4.3 266 4.6 0.01
Performance/Stage Easy to Locate 312 4.5 43 4.3 269 4.5 0.03
Prices For Art/Crafts a Good Value 309 4.4 42 4.1 267 4.4 0.10
Festival a Good Learning 307 43 43 41 264 43 0.14
Experience
Quallty Cultural Experience of 311 43 43 41 268 43 0.18
Maine Culture
Prices For Food a Good Value 311 3.8 43 3.8 268 3.8 0.88
Sounds From Other Stages 307 23 43 23 264 23 0.97
Distracteal
SourceQuestiors online survey
! Response base on 5 point scale where 5=completely agree to 1=completely disagree.
"Statistically significant difference between groups.

AFFWeb site Analysis

Respondentsni the online survey we asked about the usefulness of the
Festivalwebsite. Nearly half othe respondents consulted the Festivab site while
making their plans to attend the Festiy@hble 11). Repeat visitors (47%) were more
likely to have gone to the weditethan first time visitors (37%).

Table 11: Did you consult the AFFweb sitewhile making your plans to attend theFegival ?

Web site Consulted: Total Visitors First Time Visitors Repeat Visitors
N Percent N Percent N Percent
Yes 139 45.6 16 37.2 123 46.9
No 166 54.4 27 62.8 139 53.1
TOTAL 305 100.0 43 100.0 262 100.0

Source:Question online survey
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Oveall, the website was consered helpfulachieving overallmeanratings
near 4.0, whichs abowe the midpoint of the scaléTable 12) First time visitors
seemed less impressed with the web site than repeat visitors. The strongest ratings
were given foproviding information about the Festivavhile the lowest scores were
seen in Aproviding information about i nt el
which may represent an oppamity to promote the argd@able 12).

Table 12: How helpful was theFestivalweb site?

First Time Repeat

Information Provided* Total Visitors o L ANOVA
Visitors Visitors

N Mean N Mean N Mean Sig. level

Overall Perception of Web Site 137 39 16 34 121 40 0.02

Useful In Choosing to Attend AFF 136 39 16 3.6 120 3.9 0.24

About AFF Activities and Vendors 135 39 16 3.5 119 3.9 0.10

About Interesting Thingsto Do In Are 133 3.4 16 3.1 117 34 0.17

Source:Questionl0 online survey
! Response base on 5 point scale where 5=very useful to 1=not useful.
Statistically signif cant di fference between groups. I mplies signific

Level of Interest in Past Performances

Respondest wer e asked: Alf there is one perf
years that could be scheduled for the 2B6Stival in your opinion, whattsould it
be?0 There were 179 r es pomseadsctstorosstylesshi s g u e

of music (Appendix D).

Comments

Nearly threequarters ofesponderst (N=224)offeredcomments. The
comments are summarizedAppendix E
Visitors Profile

Gender

Compared to the Maine population (52%), the survey population included a
higher percentage of female respondents (63%) (Table 13). There was no difference
between first time and repeat visitors.

Table 13: Gender: First time vs. repeat visitor

Gende Malnzeog(e)nsus Total visitors First time visitors Repeat visitors
Percent N Percent N Percent N Percent
Male 47.8 347 37.4 79 39.3 268 36.9
Female 52.2 581 62.6 122 60.7 459 63.1
Total 100.0 928 100.0 201 100.0 727 100.0

Source:Questionl0 onsite survey.
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Age

Overall, Festivalvisitors were older when compared to the Maine population.
Nearly 70 percent of respondents were between 45 and 75 years old (Table 4).
Statistically significant differences exist between first time asgdeat visitors.
Twenty-four percent of first time visitors were between 18 and 34 compared to 13
percent of the repeat visitors. Repeat visitors were slightly older: 55 percent age 45 to
64 compared to 48 percent of first time visitors (Table 14).

Table 14: Age category:First time vs. repeat visitor'
Age category ~Maine Census

2000 Total Visitors First Time Visitors Repeat Visitors
Percent N Percent N Percent N Percent

2534 16.2 88 9.4 29 14.2 59 8.0
3544 21.9 102 10.9 15 7.4 87 11.8
45.54 19.8 216 23.0 42 20.6 174 23.7
55-64 12.7 283 30.1 56 27.5 227 30.9
6574 9.9 154 16.4 34 16.7 120 16.3
75+ 9.0 36 3.8 8 3.9 28 3.8
Total 100.0 939 100.0 204 100.0 735 100.0

SourceQuestionll onsite survey.
! statistically significant difference heeen groups = 0.02). Implies significance ai=0.05.

Highest Level of Education

Respondents reported a higher level of education than the Maine population
(Table 15). Overall, more than half of the respondents (55%) reported some college or
a collegge degree while 41 percent of Maine residents were in this group. Fwenty
three percent of first time visitors and 19 percent of repeat visitors held a graduate
degree compared to 8 percent of the Maine population. There was no difference in
level of eduction between first time and repeat visitors

Table 15: Highest level of education: First time vs. repeat visitor

Maine Census

Education level 2000 Total visitors First time visitors  Repeat visitors
Percent N Percent N Percent N Percent

High schoolor less 14.6 43 4.6 9 4.5 34 4.6
High school diploma 36.2 152 16.2 32 16.0 120 16.2
Some college 19.0 237 25.2 54 27.0 183 24.7
College degree 22.3 281 29.9 52 26.0 229 30.9
Some grad school N/A 42 4.5 7 3.5 35 4.7
Grad degree 7.9 186 19.8 46 23.0 140 18.9

Total 100.0 941  100.0 200 100.0 741  100.0

Source:Questionl3 onsite survey.
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Total Annual Household Income Level

Income level for respondents was higher than the Maine population (Table 6).
Festivalvisitors reporting annual household incomegroMS$75,000 represented 26
percent of respondents compared to 16 percent of the Maine population. There was no
difference in household income between first time and repeat visitors.

Table 16: Total annual household income: First time vs. repeat visitor
Maine Census

Income level 2000 Total visitors First time visitors Repeat visitors
Percent N Percent N Percent N Percent

$2549.9k 32.5 230 27.8 43 26.1 187 28.2
$50-74.9k 194 243 29.3 45 27.3 198 29.8
$7599.9k 8.4 112 135 24 145 88 13.3
$100149.8k 4.7 76 9.2 12 7.3 64 9.7
$150k+ 24 32 3.9 8 4.8 24 3.6

Total 100.0 828 100.0 165 100.0 663 100.0

SourceQuestionl4 onsite survey.

Frequency of Attendance

Nearly half of repeat visitors reported attending six or seven past festivals and
aboutonethird attended three or four past festivals (Table 17).

Table 17:How many of the 7 AFF have you attended?

Number of years Total visitors
N Percent
1 205 100.0 First time visitors
2 101 14.0
3 117 16.2 Repeat visitors
4 96 13.3
5 65 9.0
6 68 9.4
7 277 38.3
Total 724 1000

SourceQuestion2 onsite survey.

Attendance Patterns

Onsite survey respondents surveyed on Friday and Saturday reported
attendance and intention to attend for future time frames. agunespondents
indicated actual attendanc&aple 18). Responses indicate a 1 to 4 ratio of first time
to repeat visitors for each time frame.
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Table 18: When will you attend the AFF? First time vs. repeat visitor

N =950 Total visitors First ti me visitors Repeat visitors

N N Percent N Percent
Friday evening 499 132 26.5 367 73.5
Saturday afternoon 331 88 26.6 243 73.4
Saturday evening 436 111 25.5 325 74.5
Sunday afternoon 407 120 29.5 287 70.5

Source:Question4 onsite survey.

Group Size

The largest group size for all visitors was @e&son party, representing
approximately 40 percent of respondents (Table 19). About 10 percent of respondents
attended thé&estivalby themselves. There was no significant difference between first
time and repeat visitors in group size.

Table 19: Including yourself how many people are in your group?First time vs. repeat visitors

Group size Total visitors First time visitors Repeat visitors
N Percent N Percent N Percent
1 92 9.9 16 7.9 76 10.5
2 394 42.4 83 40.9 311 42.8
3 163 17.5 35 17.2 128 17.6
4 151 16.3 39 19.3 112 154
5 42 4.5 9 4.4 33 4.5
6 39 4.2 9 4.4 30 4.1
7 19 2.0 4 2.0 15 2.1
8 13 14 4 2.0 9 1.2
o+ 16 1.7 4 2.0 12 1.6

SourceQuestiorb onsite survey.

Residency

A significantly higher number of first time visitors lived outside Maine (65%)
than repeat visitors (95%) which would be expected with a mature feStatake 20).
Correspondingly, 33 percent ofdt time visitors were residents of other states in the
US compared to 5 percent of repeat visitors.

Table 20: Where is your primary residence? First time vs. repeat visitor"

Primary residence Total visitors First time visitors Repeat visitors
N Peacent N Percent N Percent
Bangor 214 22.7 15 7.4 199 26.9
Other city in Maine 621 65.9 118 58.1 503 68.0
Other state in U.S 100 10.6 66 325 34 4.6
International 8 0.8 4 2.0 4 0.5
Total 943 100.0 203 100.0 740 100.0

Source:Question8 onsite survey.
! statistically significant difference between groups< 0.00). Implies significance at=0.05
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Festival Draw to Bangor

Excluding visitors from Bangor and Brewer, ttlords of Festival visitors
(66%) ndicated that they were in Bangor Bestivalweekend because of thestival
and would not have come if ti@stivalhad not been held (Table 21). Repeat visitors
were more likely to come to Bangor (35%) regardless oFtwtivalas they reside in
closeproximity to the city.

Table 21: Would you have come to Bangor today if théestival had not been held?
First time vs. repeat visitors

Festival draw Total visitors First Time visitors Repeat visitors
N Percent N Percent N Pecent

Yes 219 34.2 51 30.7 168 354

No 422 65.8 115 69.3 307 64.6

Total 641 100.0 166 100.0 475 100.0

SourceQuestior9 onsite survey.

Residency Analysis

Using onsite data, an analysis of distance traveled tBaktvaldemonstrated
a statistically significant difference between the residency of respondents and prior
attendance, number of festival attended and intention to return.

Respondents from Bangor (93%), who had little or no distance to travel to the
Festival andrespondents from other cities in Maine (81%) reported high return rates
(Table 22). There was a statistically significant differelbesveen Maine respondents
and Festival visitors from other states. Ordird (34%) of owtof-state respondents
had previasly attended thEestival

Table 22: Have you ever attended the FollEestival before? Primary residence vsattendancé

Past attendanc Total Bangor Other Maine Other US
N Percent N Percent N Percent N Percent
Yes 740 78.5 199 93.0 503 81.0 34 34.0
No 203 21.5 15 7.0 118 19.0 66 66.0
Total 943 100.0 214 100.0 621 100.0 100 100.0

Source:Questionl and 8 onsite survey.
! statistically significant difference between groupg =0.00). Implies significance ai=0.05.

Nearly half (47%) of respondenfrom Bangor were likely to have attended all
seven festivals and nearly thrgearters (71%) reported attending four or more
festivals. Only 15 percent of cof-state festivalisitors reported attending four or
more of the festivals. Tweniyne perent of respondents from other cities in Maine
were at thd-estivalfor the first time and twahirds (67%) of those respondents from
other states where attending for the first time (Table 23).
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Table 23: How many of the seven American FollEestivals have you attended?
Primary residence vs. attendancé

Number of Total Bangor Other Maine Other US
years
N Percent N Percent N Percent N Percent
1 213 23.1 17 8.2 126 20.7 66 67.3
2 89 9.7 21 10.1 58 9.5 10 10.2
3 115 12.5 23 11.1 83 13.7 7 7.1
4 96 10.4 14 6.7 80 13.2 2 2.0
5 65 7.0 15 7.2 45 7.4 3 3.1
6 68 7.4 20 9.6 46 7.6 2 2.0
7 276 29.9 98 47.1 170 28.0 8 8.2
Total 922 100.0 208 100.0 608 100.0 98 100.0

SourceQuestion2 and 8 onsite survey.
! statistically significant difirence between groupg?€ 0.00). Implies significance ai=0.05.

Nearly all residents of Bangor (99%) and other cities in Maine (98%) reported
they are likely to return to thiéestivalnext year. Seventgne percent of owutf-state
Festivalvisitorsindicated the likelihood of return next year (Table 24).

Table 24: Are you likely to return next year? Primary residence vs. intention to return*
Intention to

return Total Bangor Other Maine Other US
N Percent N Percent N Percent N Percent
Yes 854 95.3 206 99.0 586 97.8 59 71.1
No 42 4.7 2 1.0 13 2.2 24 28.9
Total 896 100.0 208 100.0 599 100.0 83 100.0

Source: QuestioB and 8 onsite survey.
! statisticallysignificant difference between groupg € 0.00). Implies significance at=0.05.

Festival Expenditures

In the online survey we asked respondents tonesé total expenditures at the
Festival including donations and purchases, almost 100 percent otspenderst
reported spending (Table 25).

Table 25: Reported expenditures at the Fesval

Donations & Purchases Total Visitors First Time Visitors Repeat Visitors
N Percent N Percent N Percent

Yes 300 99.3 43 100.0 257 99.2

No 2 0.7 0 0.0 2 0.8

TOTAL 302 100.0 43 100.0 259 100.0

SourceQuestionl3 online survey.

The awrage tothexpenditure at the Festivalas $70 with repeat visitors
spending slightly more than first time visitors (Table 26).
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Table 26 Estimated total amount of money spent at the Festival

Average Spending Total Visitors First Time Visitors Repeat Visitors
N Mean N Mean N Mean
299 $70.20 43 $59.20 256 $72.00

Source:Questionl3 online survey.

Purchasing Behavior at the Festival

When responderst were asked to describeeth purchasing behavior at the
Festival nearly 94 percent ofesponderst indicatedthey purchased food and/or
beverages (Table 27). Yet, 15 percentesponderst brought their own food and/or
beverages. One third of respondent spent money for art and craft items. Repeat
visitors (30%) were more likely to have purchased one musiatG®R Festivawhen
compared to first time visitors (16%). Whessponderst were asked if they had a
favorite purchase made at the Festigél items were namdéppendixC).

Table 27: Description of purchasing behavior at the Festival

Purchasing Belavior Total Visitors First Time Repeat Visitors G2
N=314 N=44 N=270
N Percent N Percent N Percent
Purchased Food/Beverages 295 93.9 42 95.5 253 93.7 0.651
Purchased Art or Craft Items 104 33.1 17 38.6 87 32.2 0.402
Purchased at Least 1 Music CD 89 28.3 7 15.9 82 30.4 0.048*
Brought My Own Food/Beverages 44 14.0 5 11.4 39 14.4 0.585
Had a Favorite Purchase 37 11.8 7 15.9 30 11.1  0.360
§ource.Question12 online survey. 5
Statistically significant difference between groupspl| i es signi fi cance at U=0.05.

Spending in the Greater Bangor Area

Results summarized in Table 28 show that nearly 56 percent of the
responderst reported spending in thBangor area independent of the Festival
Reported spending was higher for first éimuisitors (86%) compared to about 52
percent of repeat visitors.

Table 28: Was therespendingby party in the Bangor area because of the Festival?

Spending Total Visitors First Time Visitors Repeat Visitors
N Percent N Percent N Percent
Yes 175 55.7 39 88.6 139 51.5
No 139 44.3 5 11.4 131 48.5
TOTAL 314 100.0 44 100.0 270 100.0

SourceQuestionl2 online survey. 3
'Statistically signifi éant0O0dli)f.f e rmepn ciee sb estivgena nf i gcraonucpes a(t U=

Overall responderst spent an average of $69 per person in the Bangor area
(Table 29) Lodging arrangements accounted for the highest per persan cd
spemling outside of the Festivalith an average of $78.
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Table 29 Estimate spending of partyin the Bangor Area because of the Festival

Spending in Bangor ared Total Visitors

N Spending Mean

Total Lodging 39 $78.22
Hotel Or Motel 21 91.30
B&B, Cabin Or Cottage 4 78.24
Campground 14 48.85
Total Food and Entertainment 204 $36.77
Restaurant/Lounge 88 31.01
Grocery/Convenience Store 82 13.24
Recreation And Entertainment 34 31.54
Total Shopping 103 $33.83
Shopping Fo Gift/Souvenirs 48 18.05
Shopping For Artwork/Antiques 11 39.11
Shopping For Outdoor Equipment/Clothing 8 51.47
Other Shopping 36 25.27
Total Other Expenses 146 $17.59
Other Trip Expenses 20 15.70
Gasoline/Oil 126 16.97
TOTAL Spent in area per person N=185 $69.18

SourceQuestionl4 online survey.
! Measurement represents average spending in each category by party size among those reporting.
"Statistiml | 'y significant difference between groups. I mplies ¢

Visitor Travel P rofile: Maine Attractions Analysis:

Past, Present, and Interest in Future Visits

Respondest were asked, the online survey, to indicate which Maine tourist
atiractions they had visited in the past, visited on the 2008 Freskivaltrip, and their
level of interest in a future visit to the attraction.

Maine Attractions Visited on Past Visits

Over threequarters of theesponderst had visited Acadia Natioh&ark and
Bar Harbor/Mount Desert Island (MDI) in the past (Table 30). The coasta @frea
Maine,i ncl udi ng Camden ,wenedisitdday over dwvathirdsefa c h e s
theresponderst. Over 66 percentisited Bangor Mall and Downtown Bangor. The
attractions least visited bgesponderstfrom this study in the past we@nowmobile
or All-terrain vehicle (ATV) Trails and Windjammer Cruises. Timdicates the
studyreflects a narrow representation of tourist since these are popular destinations
with substantial contribution to Maine Tourism.
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Table 30: Maine attractions visited in the past

Maine Attractions: Total Visitors First Time Repeat Visitors G2
Visited in the Past Visitors
N Percent N Percent N Percent

Acadia National Park 240 76.4 31 70.5 209 77.4 0.314
Bar Harbor MDI 234 74.5 32 72.7 202 74.8 0.768
Coast 216 68.8 26 59.1 190 70.4 0.134
Beaches 214 68.2 29 65.9 185 68.5 0.730
Camden 211 67.2 23 52.3 188 69.6 0.08"
Bangor Mall 209 66.6 18 40.9 191 70.7 0.000
Bangor Downtown 209 66.6 22 50.0 187 69.3 0.012
Baxter St. Pk./Mt. Katahdin 186 59.2 20 455 166 61.5 0.045
Moosehead Lake 182 58.0 14 31.8 168 62.2 0.000
Aroostook County 162 51.6 14 31.8 148 54.8 0.005
North Maine Woods 161 51.3 15 34.1 146 54.1 0.014
Islands 160 51.0 14 31.8 146 54.1 0.006
Rangeleys &Western Mtn. 158 50.3 14 31.8 144 53.3 0.008
Steven King's House 152 48.4 16 36.4 136 504 0.085
National Scenic Byways 137 43.6 13 29.5 124 45.9 0.042
Bangor water tower 113 36.0 8 18.2 105 38.9 0.008
Children Museum 111 35.4 5 114 106 39.3 0.000
Maine Marine Museum 86 27.4 10 22.7 76 28.1 0.455
Native Am. Rsvn./Event 86 27.4 7 15.9 79 29.3 0.066
Cruises Penobscot River 76 24.2 3 6.8 73 27.0 0.004
Hollywood Slots 73 23.2 5 114 68 25.2 0.440
Snowmobile or ATV Trails 61 194 11 25.0 50 18.5 0.314
Windjammer Cruises 47 15.0 5 114 42 15.6 0.470

SourceQuestionll online survey.
! Percentages ovéntal visitors=314, First time visitors=44 and repeat visitors=270.
"Statistically significant difference between gr

Maine Attractions Visited on Current Trip

Excluding visitors from Bangor and Brewdimndings fromthe onsite survey
indicated the Festivabas the destination for nearly 66 percentesponders (Table
12 Onsite Survey Results). ocated on the waterfront near Downtown Bangearly
23 percent ofespondertt indicated they planndd visit the downbwn area on their
current trip Nearly ten percent ofesponderst planned to visitBangor Mall.
Respondest who planned on visitingther attractions during their Festivaip
represented a small minority and destinations were diy€edde 31).
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Table 31: Maine attractions visited on this trip

Maine Attractions: Total Visitors First Time Repeat G2
Visited on this trip Visitors Visitors
Percent Percent Percent

Bangor Downtown 22.9 20.5 23.3 0.674
Bangor Mall 9.9 9.1 10.0 0.851
Coast 8.0 6.8 8.1 0.762
Bar Harbor MDI 7.0 9.1 6.7 0.559
Acadia National Park 6.7 9.1 6.3 0.491
Hollywood Slots 5.1 9.1 4.4 0.194
National Scenic Byways 4.1 6.8 3.7 0.336
Beaches 4.1 4.5 4.1 0.884
Cruises Penobscot river 38 4.5 3.7 0.787
Water tower 3.8 4.5 3.7 0.787
Steven King's House 3.2 2.3 3.3 0.710
North Maine Woods 29 4.5 2.6 0.472
Islands 2.9 4.5 2.6 0.472
Camden 2.2 2.3 2.2 0.983
Baxter St. Pk./Mt. Katahdin 1.9 2.3 1.9 0.850
Maine Marine Museum 1.9 2.3 1.9 0.850
Children Museum 1.9 2.3 1.9 0.850
Native Am. Rsvn./Event 1.9 2.3 1.9 0.850
Snowmobile or ATV Trails 1.9 2.3 1.9 0.850
Aroostook County 1.6 4.5 1.1 0.092
Moosehead Lake 1.3 0.0 15 0.416
Windjammer Cruises 1.0 45 0.4 0.008
Rangeleys &WesterNitn. 1.0 4.5 0.4 0.333
SourceQuestionl1 online survey

Statistically significant difference between groups. | mp

Level of Interest in Future Visits to Maine Attractions

Respondestwere asked to indicate their level of intefast future visit to
Mained attractions on a fivegnt scale (1 = no interest to 5 = very interested). With
over 96 percent akesponderstin agreement, above average interest was expressed
for the Coast, Acadia National Park and Ba Harbor/ Mount Desert Island area
(Tabl e 32). st diOhéyekss i gwbtei nepoeted for
trails, Steven King'sHoméjo |l | ywood Sl ots, the Childrenods
the Penobscot River. Speculation about the reasons for low interest levels could
include seasonality or owif-state residentwith limited opportunities. The Festival
website provides links to other Maine tourism organization but did not score high
when rated on providing information about
12).
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Table 32: Interest level for Maine attractions for future visits

Maine Attractions Interest

Future Visit: N=243 Total Visitors First Time Repeat Visitors ~ ANOVA
N Mean N Mean N Mean Sig. level
The Coast 235 4.2 34 4.0 201 4.2 0.26
Acadia National Park 243 4.1 36 4.1 207 4.1 0.85
Bar Harbor and MDI 237 4.0 33 3.9 204 4.0 0.61
ME lIslands 220 3.8 29 3.9 191 3.7 0.46
ME Beaches 227 3.6 33 3.6 194 3.6 0.96
Baxter St. Pk./Mt. Katahdin 232 3.6 34 3.4 198 3.7 0.17
Moosehead Lake 233 3.5 29 3.6 204 3.4 0.52
National Scenic Byways 217 3.4 29 3.4 188 3.4 0.99
Bangor Downtown 240 3.4 33 3.3 207 3.4 0.48
North Maine Woods 225 3.3 32 3.4 193 3.3 0.81
Rangeleys & Western Mtn. 231 3.2 32 34 199 3.2 0.28
Camden 228 3.2 32 3.1 196 3.2 0.72
Aroostook County 222 2.9 30 2.9 192 2.9 0.84
Native Am. Rsvn./Event 233 2.9 31 31 202 2.9 0.45
Bangor Mall 235 2.8 32 2.7 203 2.8 0.45
Windjammer Cruises 227 2.7 28 2.6 199 2.7 0.77
Water tower 233 2.7 32 2.6 201 2.7 0.69
Cruises Penobscot River 191 2.6 23 2.8 168 2.6 0.37
Maine Marine Museum 219 2.6 31 2.8 188 2.6 0.31
Children Museum 221 2.4 29 2.1 192 25 0.19
Hollywood Slots 237 2.3 30 2.4 207 2.2 0.59
Steven King's House 228 21 29 19 199 21 0.27
Snowmobile or ATV trails 223 1.9 31 2.5 192 1.8 0.00

1Response base on 5 point scalere 5=very interested to 1=not interest.

"Statistically

Source:Questionl1 online survey

Cluster Analysis

significant

di fference

bet ween groups.

Cluster analysis was used to examine patterns of responses in the mogorta
ratings to identify groups of respondents who were motivated by common patterns of
The analysis identified three

interest in characteristics of thieestival product.
clusters among onsite survey respondents. One group of respondents rated all aspects

of theFestivalas more highly important than the rest of the sample. A second group
was identified by an exclusively high sensitivity to facilities, setting and price. A
third group seemed most sensitive to the quality of music and cultural experience
(Table 33). Table 34 and Figure 1 show the distribution of the clusters kestigal
attending population. More than half the resporid fit the pattern identifiedall
aspects of th€estivalwere considered highly important (Figure 1).
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2008 American Folk Festival Survey Results

Table 33: What factors were important in choosing to attend the AFF?

Cluster factor importance mean ratings Clusters
Everything Externals Music & Culture
Quality Music 5.0 4.0 4.0
Quality Artisan/Craft Exhibits 4.0 3.0 3.0
Quality Food Vendors 40 4.0 3.0
Quality Cultural Experience 5.0 4.0 4.0
Authentic Traditional Arts 5.0 3.0 3.0
Family Entertainment 4.0 3.0 2.0
Cleanliness of Facilities 5.0 5.0 3.0
No Admission Fee 5.0 5.0 2.0
Waterfront Setting 5.0 5.0 3.0

SourceQuestiont onsite swey.
'Response based on five point scale from 5= very important tol= not important

Table 34: Cluster distribution

Number of cases Clusters
Everything Externals  Music & Culture Total
N 493 281 128 902
Percent 54.7 31.2 14.2 100.0

SourceQuestiont onsite survey.

Cluster Distribution

OExternals

B Music/Culture

OEverything

Figure 1: Cluster Distribution

Clusters and Respondent Characteristics

There was statistical significance between the responses of the three clusters and
three demographic variables: gender, highest level of education and annudloltbuse
i ncome. The HAEverythingo cluster had a
females (70%) than the other two clusters (53%) (Table 35).

Table 35: Clusters and gender

Gender Everything Externals Music & Culture Total
N Percent N Perent N Percent N Percent
Male 145 30.2 130 46.8 60 47.6 335 37.9
Female 335 69.8 148 53.2 66 52.4 549 62.1
Total 480 100.0 278 100.0 126 100.0 884 100.0

Source:Questionl0 onsite survey.
! statistically significant difference between clusterfs0.00). Implies significance at=0.05.

CenTRO Page23

st



2008 American Folk Festival Survey Results

Respondents who were more interested i
statistically significant higher level of education than the other two clusters; 69
percent of the fAMusic & Cul t wercenparegtooup had
the AEverythingo group (49%) and the AExte

Table 36: Clusters and highest level of education

Education level Everything Externals Music & Culture Total

N Percent N Percent N Percent N Percent

High schoolor less 25 5.1 9 3.2 5 3.9 39 4.4
High school diploma 88 18.0 41 14.7 12 9.4 141 15.8
Some college 136 27.9 68 24.4 22 17.3 226 25.3
College degree 140 28.7 88 315 41 32.3 269 30.1
Some grad school 20 4.1 14 5.0 7 5.5 41 4.6
Grad degree 79 16.2 59 21.1 40 31.5 178 19.9
Total 488 100.0 279 100.0 127 100.0 894 100.0

SourceQuestionl3 onsite survey.
! statistically significant difference between clusters=(0.00). Implies significance a=0.05

Respondent s I n t he i Mu sedca statisticallyl t ur e o
significant higher total annual household income. Income over US$75,000/year was
reported by 39 percent of the fiMusic & Cul
group (20%) and the fAExternalso group (34%

Table 37: Clugers and total annual household income

Income level Everything Externals Music & Culture Total
N Percent N Percent N Percent N Percent

Less than $25 74 17.6 35 13.9 12 10.8 121 15.5
$2549.9k 131 31.2 66 26.2 23 20.7 220 28.1
$50-74.9k 132 31.4 65 25.8 33 29.7 230 29.4
$7599.9k 47 11.2 43 17.1 19 17.1 109 13.9
$100149.8k 28 6.7 30 11.9 14 12.6 72 9.2
$150k+ 8 1.9 13 5.2 10 9.0 31 4.0

Total 420 100.0 252 100.0 111 100.0 783 100.0

Source:Questionl4 onsite survey.
! statistically significantlifference between clusterg*E 0.00). Implies significance at=0.05.

Clusters and Perceptions

Crosstabs of theonline questionnaire data witlthe clusters revealed
statistically significant differences between grougmscerningperceptios of the
qudity of art/crafts, the quality of food at the Festival, atiek purchase of art and
craft at the FestivalTable 38 shows the differences between clusters conceireng
quality of arttrafts andthe quality of food. Ahough all groupsverevery satisfed
with both aspects, he @ On | yu IMu groug éeéneddegdeased about the
quality of artérafts and food.TheA Ever yt hi ng | mporahavet 6 gr ou
attendedhe Festivalfor acomplete experience and highly rated both aspects.

Nearly 40per cent of t he A Broup puychabed ragfafts | mpor t a
compared to 22 percent of theOn | vy Muwltuiee &hiCONnly WMusurced& C
may be more critical of this aspect. Withhmher income than the other clusters
(Table 37) they may beilling to pay more foartand less likely to buy souvenirs.
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Table 38: Clusters andfeeling about aspect of the Festival

Did you buy art and crafts . .
at the Festival Everything Externals Music & Culture Total

N Percent N Percent N  Percent N Percent
Yes 61 39.9 29 28.4 11 22.0 101 33.1
No 92 60.1 73 716 39 78.0 204 66.9
Festival Perception of: N Mean N Mean N Mean N Mean
Quality Art/Crafts 141 4.48 91 4.21 43 4.05 275 4.32
Quiality of Food 149 4.42 100 4.23 49 4.27 298 4.33

Source: @egion 3and 12online survey.
'Response based on five point scale from 5= outstanditrg ery poor
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APPENDIX A: 2008 American Folk Festival Online Survey

4 x

el O

This research study being conductedtms American Folk Festival and the University of Maine's Center for Tourism Rese
and Outreach (CE'RO).Participation is voluntary and you may skip any questigkkresponses are confidentialyou
might win a Festival 3shirt by participating.EestivakGoers must be 18 years of age or oldéo take our survey.

he
AMERICAN
FOLK festzval

CenTR0

qaine s

1. Have you ever attended the lEBkstival before?0 Yes 0O No
2. If Yes Including this year, how many of tiie~olk Festivals have you attended?

3. Areyou likely to return to the Folk Festival next year?es 00 No

4. When will you attend the Fésdl this year? (Check all that apply.)
O Fri evening O Sat. afternoon Sat. evenin@ Sun afternoon

sities

UNIVERSITY OF MAINE SYSTEM

5. Including yourself, how many people are in your group today?

6. What factors were important in cteiing to attend? 7. Are you satisfied with these aspeatshe Festival?
NOT important to VERY important NOT satisfied to VERY satisfied

Check one answer for each: 1 2 3 4 5 Check one answer for each: 1 2 3 4 5 NA
Quiality Music/Performances O O 0O 0O O Music/Performances o 0 0 0O O O
Quality Artisans/Craft Exhibits 0 O Artisans/Crafts Exhibits O O
Quiality Food Vendors O O 0O 0O O Food Vendors o 0 0 0O O O
Quality Cultural Experience 0 0 Quality of Cultural Experience O O
Authentic Traditional Arts 0 0 O O O Quiality of Entertainment O O 0 0 O 0
Family Entertainment O O 0O 0O O Family Friendliness O 0O O O O O
Cleanliness of Facilities O O O 0O O Overall Cleanliness o 0 0 0O 0O O
No Admission Fee 5 0 0 0 0 Overall Experience O O O 0 0 0
Waterfront Setting 0 O O O O New Site Layout O 0O O O O O

8. Where is your primary residence? [City & State/Province]

9. If not from Bangor: Would you have come to Bangor today if the Festivald@d been held?1 Yes [0 No
Please tell us a little bit about yourself:
10. Your gender? [ Male [JFemale 11.Your age? 1018-24 303571 44 50551 64 71175 or older
20125-34 4114571 54 60165-74

12. Your email address:

Your e-mail address will NOT be added to any commercial mailing list as a result of your participation.

13. What is your highest level of education?
[11. High school or less [13. Some College or Technical School [15. Some Graduate Schio
1 2. High School diploma or GED [14. College or Technical School Graduate’] 6. Graduate Degree

14. Which of the following categories best describes your total annual household income?
[11. Less than $25,000 [13. $50,000- $74,999 [15. $100,000 to $149,999
[12. $25,000 to $49,999 [14.$75,000 to $99,999 16. $150,000 or more

THANK YOU!! WE VALUE YOUR FEEDBACK.

YOUR NUMBER IS: TAKE this number Burvey Centrato check for a match with the winning
Festival Fshirt numbers and put a pin on the map to mark your hdrfie Stregt

IN A FEW WEEKSyou will be invited to participate in an online survey about the Festival and be eligible to win a
$1000 LL Bean GIFT CERTIFICATE
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1. All responses amonfidentialand your information wilhot be added to any mailing lidto
information will ever begleased to anyone with persoiggntifying information.

It should take abouit5 minutego complete the survey. You may do the survey in stages and return later
to finish. You must b8 years of age or oldéy take this survey.

After taking the surey you will be directed to a different web site to collect contact information in order
to be entered into the sweepstakes drawing for a LL Bean gift certificate valued at $1000. The winner will
be notified by email.

e Yes, | agree to participate in thisrsey.
¢ No, | am not interested in participating in this survey.
¢ | would like more information before deciding about taking this survey.

2. How likely are you to attend the American Folk Festival again in the future?

Somewhat Undecided Somewhat Likely Very Likely

Very Unlikely Unlikely Unlikely Likely

3. How would you rate your experience with the following?

Poor Fair Good very Excellent Outstanding '\.IO.
good Opinion
Overall 2008 Festival
experience
Lodging services in th
area

Eating establishment

services in the area
Roadway access to th

Bangor area

4. How well did the 2008 American Folk Festival meet your expectations?

Did not meet  Met Exceedd Greatly exceede

5. How likely are you to recommend to others that they attend the American Folk Festival?

Not likely at all Somewhat unlikelSomewhat likely Very likely Not sure
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6. What factors were important to you in chogsio attend the American Folk Festival? (check all that
apply)

1 Not

5 Very
Important 2 3 4 Important
Quality music performances
Quality entertainment without &
admission fee
Quality family entertainment
Quality adult entertainment
Interest in visiting the Bangor at
Interest in visiting Maine
7. How do you agree with each of the following?
L S No
Completely 2 3 4  Completely ~ .~
. Opinion
Disagree Agree

Performances/stages were easy to finc
The Festival program was easy to follov
The Festival signage was easy to unders
It was easy to navigate around the Festi

8. How did you first lean about the American Folk Festival?

The Festival was recommended to me by someone | know.
| saw an advertisement in print.

From the American Folk Festival Web site.
From another Web site (Please Specify)

9. How long did you actually spend at the énoan Folk Festival?

1/2 day 1 fulldayl 1/2 day2 days 2 1/2 day3 days

10. Did you consult the American Folk Festival Web site while making your plans to attend the 2008
Festival?

e Yes
e NoO
CenTRO
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10a. (If YES is answered for Q 10 otivige skip): How helpful was the American Folk Festival web
site?

1 Not 5
helpfulat 2 3 4 Completely
all helpful

Providing information that was helpful in
choosing to attend the 2008 Festival
Providing information about the Resl venues
Providing information about interesting things
do at the Festival
What was your overall perception of the we
site?

11. About how much did your party spend on each of the followingetgied expnses during the
entire trip that included the American Folk Festival?

Please type in the total amount spent for each category or leave a blank where there was no spending.

$ .00

Hotel or Motel

Bed & Breakfast

Resort

Cabin or Cottage

Campground

Other Lodging

Restaurants & Lounges

Grocery Stores or Retail Stores
Gasoline & Ol

Automobile Repair

Highway Tolls

Parking Fees

Rental Charges

Recreation & Entertainment
Shopping for Gifts & Souvenirs
Shopping for Artwork & Antiques
Shopping for Specialty Foods
Shopping for Sporting Equipment & Clothing
Other Shopping

Other Trip Expeases

12. In order to enter your contact information and participate in the $1000 LL Bean Gift Card drawing
please click "Next" and wait a few seconds to access the contact information page.

e Next (Link will forward to Gift Incentive AFF seebelow)
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Optional Link from Q1 if more information is desired before taking the survey:

Informed Consent Information

The University of Maineds Center for Tourism Rese
understanding how you feel about your vacaégperiences in Maine. We invite you to participate in this
important research project by taking a few minutes to complete this questionnaire.

Please be assured that your security is a major concern.

- Your name wilINOT be added to any mailing listio one will try to sell you anything.

- Your responses to the questions will be laphpletely confidential.

- None of the information you share with us will ever be released to anyone with personally identifiable
information.

- The data collected will bleept in electronic form at CenTRO for one year and then the files will be
destroyed.

You will be asked questions like:
Overall, how satisfied were you with the vacation experience in Maine?

It should take you no more th4s minutego answer our quésns. Of course your participation is
purelyvoluntary.You may skip questions or not complete the questionnéme.do not need to complete
this questionnaire at one sittingt another time you can return to resume where you left off. We would
hope thayou will complete it within a week of receiving our invitatiofou must be 18 years of age or
older to complete the online questionnaBg.completing the online questionnaire, you are indicating
your consent to involvement in the project and thatameuat least 18 years old.

You should know that, except for your time and inconvenience, there is no foreseeable risk to you or any
person who completes the questionnaire. Completing the questionnaire will have no direct benefit to you.

If you should lave questions about the project, please feel free to call us aR07-581-3102 or contact
our Director, Harold Daniel, Director of the University of Maine Center for Tourism Research and
Outreach, at HDaniel@Maine.edu. If you have questions about ybits gg a respondent to research
projects such as this, please call Gayle Anderson, Assistant to the University of Maine's Protection of
Human Subjects Review Board at 2081-1498 or contact her bymail at
gayle.anderson@umit.maine.edu.

Please know thayour responses are extremely important to us. At the end of the questionnaire, you will
be taken to a different web page and asked for contact information for your entry into the sweepstakes
drawing for a LL Bean gift certificates valued at $10001e winner will be notified by email.

e Yes, | agree to participate in this survey. (Linked back to Q2)
No, | am not interested in participating in this survey. (Link will forward to Gift Incentive IAFF
see below)

Link to Gift Incentive AFF:
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Thank you for ompleting the CenTRO Leisure Traveler Study for the 2008 American Folk Festival.
You are now on a differeMVeb site

Theonly purpose for this form is to obtaining your contact information in order to participate in the
drawing for the $1000 LL Beanfgicertificate and be notified if you are a winner.

The official rules for the sweepstakes are:

1. You must be 18 years of age to participate.

2. This sweepstakes is open to all respondents in the 2008 American Folk Festival Survey.

3. Each respondentlisnited to one entry.

4. This sweepstakes consists of a random prize drawing on or about October 15, 2008.

5. To be eligible you must complete the entry form following these directions before September 30, 2008.
6. All winners will be selected in randomaavings under the supervision of the management of the
University of Maine's Center for Tourism Research and Outreach by "judges" whose decisions are final.
7. Winners will be notified by #nail. Prizes will be awarded within 30 days after receipt of

prize notification. If prize notification is returned as undeliverable, it will result in disqualificafibe.

prize will be awarded to an alternate winner in a separate random drawing from the pool of entries.

8. No substitutions are permitted. Prizes areradeemable for cash and are 4a@signable or

transferable except to a surviving spouse.

9. Winners are responsible for all federal, state and local sales and income taxes. Any other incidental
expenses related to the prize not specified herein aswlheesponsibility of each winner.

10. Entry and acceptance of the prize constitutes permission to use each winner's name, prize won,
hometown and likeness for online posting and promotional purposes without further compensation.

11. Otherwise, contaatformation included in the entry form will be regarded as confidential and will not
be released without the express written permission of the indiviespbndenhamed on the form.

12. All prizes are guaranteed to be awarded. The name of the winhlee Vistted on the Center for

Tourism Research and Outreach (CenTR®@b sitehttp://www.umaine.edu/centifor a period of no less

than one month after the random prize drawing.

13. Winners assume all liability for any injury or damage caused or clainbeddaused, by participation

in this sweepstakes or use or redemption of a prize. The sponsor is not responsible for any typographical
or other error in the printing of the offer, administration of the sweepstakes or in the announcement of any
prize.

14. The information that you submit in this entry form will be kept on file at the University

of Maine's Center for Tourism Research and Outreach for a period not to exceed 1
year, after which time it will be destroyed.

¢ First Name
e Last Name
¢ E-mail Address
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APPENDIX C: Favorite Brchases at Festival

Clothing (4)
Long sleeved T shirt with the date
Festival Baseball Cap
cap 7tshirt
T-Shirt
Drink (4)
lemonade!!
Nestea Lemon Iced Tea
Beer on a hot day!
beer
Food (12)
kettle corn (4)
Greek Food (2)
Crab RollsFair Catch
best clam cakes ev!
Indian Food!
mustard, jams,
Pickles/Relish
good humor ice cream off the ice truck
CDos (6)
CD's from up and coming performers
Genticorim CD
Blue Mercy CD
3 CDO6s
CD,s
CD
Jewelry (4)
jewelry
earrings
knotted stone and string necklace
handmade beads from Molton Mama
Miscellaneous merchandise (6)
wooden collapsible basket
wool knitting yarn
festival canvas bag
handmade items

wooden cat
Soap
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APPENDIX DOne Performance to Schedule for 2009 AFF

Act or Style of Music Number of Responses= 179

Cajun 15

Diunna Greenleaf & Blue Merc
Drummers

Native American Dancer
Gospel

Blues

Beau Soliel

Latin and Salse

Steel Drums

Quebe Sister:

The Argentine Tango grou
Big Chief Monk Boudreaux & the Godah
Eagles

Bob Dylan
Dancing music
Fiddlers
Genticorum
Irish
Jeff Little
Jeffery Brousard and the Creole Cowhc
Tibetan Monks
La Boutine Souriante
Bluegrass
Barachoix
Celso the Mexican Mariachi Ban
celtic music
Chino Nufez
Clarence " Gate Mouth" Brow!
Danu
Del McCorey
NBS Hip Hop & New Orleans Funeral Bar
Junkyard Banc
Men in Black Barbershop Quart:
Pole Flyers
Morgan Freeman & the Reggae ba
The Skatallites
Wylie and Wild West
Arlow Guthrie
Betty Lavette
Blue Mercy
chuck and alber

A O1 010101 OTO) NN OO
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Dale Watson
Damien Marley
Darryl Davis
GILLIS BROTHERS
Harmonia
Henry Butler
holmes brothers
Howie Day
Jerry Douglas
Joan Baez
Kletzmer band
Klezmatics
like Schooner Far
Liz Carroll
No Speed Limit
Peruvian? Aerial flyers
San Francisco Taiko Doj
African dancers
Arabic music
any Cape Breton performe
Anything Jamacian is gres
Large Texas swing barthnnot recall namt
mime
more ethnic music
Polka band
rock n roll
southren rock
Tap dancing
Unable to pick just one

PR RPRRPRRPRRPRRPRRPRPRRPRPRRPRRRPRRPRRRPRPRRPRPRPRPRRPRRERER
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APPENDIX E: 224 Comments about the 2008 American Folk Festival

1 As always the food cost was a bit up there.....$40.00 for a baked potato when you live in potato country is too mineh, ot
cost of food it was a great time and good fun. A lot of nice folks and great entertainment

| think something needs to be done about umbrellas...we get to the site early and spread out a blanket, and 10 nhias. b

2 show starts, a bunch of peom@l cram in front of us with these folding chair rigs with big umbrellas. REALLY detracts frc
the experience, and has happened year after year.

3 Love the new layout for the vendors and dance tent

4

Not enough time to attend all the stage pnéations.

5 | wish that it wasn't so close to the start of school. Knowing school is the next week makes that weekend a bit mbre hec
really love the music and the people. The festival was great!

it was great! good job with the kids area

7 The festival is an event that | will attend every year, no matter what. It's just great to get out where everybadyda't miss
it!

| recently broke my foot, actually a few weeks before the festival. And getting around was $etigitay | could not get a rid

8 on one of the carts, and went from one end of the festival to the other on crutches, Sunday was totally differentd dfd of
rides whenever a cart went by !I!' 'When parking | had my temp handicap sticker on my wihdgfés one of the people
parking and simply said sourly.."Cripples park over there", | wasn't offended but others might have been.

As stated in the survey, | was extremely pleased with the cleanliness of the grounds, the restrooms, the wonderfutifeoc
convenience of parking and riding the bus to and from the grounds. VERY WELL THOUGHT OUT!! | also heard many
favorable comments while riding back the fairgrounds on the bus. / Thank you for a lovely weekend!

10 We enjoyed this very likelfind. We were on our way to Prince Edward Island. This was a plus.

It was pretty hot the day | was there(Sunday). The shade under the bridge was great. A few years ago it was coldyl doi

how the musicians could play. | always enjoy theimusvas only there one afternoon, | didn't see it all. Next year I'll budg
more time.

11
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APPENDIX E: 224 Comments about the 2008 American Folk Festival

This year was one of the best. It gets better every year. At the Heritage Stage there is not room enough for spestators
performances. There was confusirom the Two Rivers Stage. Also, when the viewing area is filled and people have to
the right of the stage , it is difficult to see and there is an echo to the sound along with the distraction of souadfsom th
Rivers Stage. / /| love tHRailroad Stage area. | liked especially the Ingramettes and the Virginia Boys. | did not get an
opportunity to visit some venues during our Saturday and Sunday visits, but this always happens when there is such a
choice of excellent entertainersguess this is what has kept me coming back. | have been at the festival every year exc
first one. | have dropped into the bucket every separate day | was there. | am proud to continue to offer my suppddn'p
ever give up on this festl.

Great festival plan to return next year!
Had a great time. We've been to all except the first two NFF.

The number and variety of food vendors should be increased. There should be many more picnic tables prowides.a /
wonderful event for the Bangor area.

NOT ENOUGH MUSIC FOR YOUNG PEOPLE! The festival seems more geared toward middle aged folks. I'd like to
really cool rock or ska band and then I'd stick around to check out some of the otdestwiéafter (i.e. Eskimo yodelers and
whatnot).

It would be nice to see more venues on Saturday, as the crowd is so large and the spaces not adequate. Spread us ou
Perhaps some local Maine groups would volunteer or work for less becaess waVel or notoriety. Example, Blistered
Fingers from Sidney. Bring back the Cajun food vendor! / My wife lost a hat on Saturday and we found it in the traler c
rise near the Railroad Stage where you send lost and found items. Incredibléiertotit to even ask, as it would be a waste
time. | was wrong. Bravo to your organizers! /

Outstanding

I enjoyed the festival but did not visit the Dancing Stage as it was just to far. / | also didn't feel safe walkingpat laing
night by myself.

We attended on Saturday. | didn't like the long walk to the dance tent in the heat. In fact, | didn't go back to seease aci
interested in because of that long walk. | think it would have been a very difficult trek foreainy@mvheelchair, especially if it
had rained. / / The Festival attracts wonderful volunteers and always has quality entertainment and a good variaty. of \
Keep up the good work!
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21

22
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29

30
31

THE EXPANDED WATERFRONT WAS VERY NICE / THINGS JUST SEEM RWN SO SMOOTHLY IT IS GREAT
TO GO AND IT IS ALWAYS CLEAN

It would be nice to not have such a long dusty hike to the Dance tent, though it is better in its new location. Withréekga
there | guess there's not much you could do to improveenjdged the Franco acts and they seemed to draw a good crowc

Suggest "the Muellers" blue grass singers from Waterville, ME.

Yes, all perfect by me. Where else can one go for a whole-@realith just donations given if they want to & halkthis
entertainment, food, etc...........

| have heard about the festival, but have not been home at the right time for vacation to attend. | planned my vamaildn
attend this year. | will do that in the future so | can go again.inAlll the festival was a pleasant and heartwarming affair.

First, congratulations on another fine festival. My only real concern, but it is significant to me, was that the oviesalneve
performances this year was the weakest of any year,landlattended the Festival every year since its inception. | hope tt
this is not a trend due to fundraising. Better fewer but better artists.

| would suggest more pre festival announcements regarding NO PETS. | saw several dogs that showelissigas dfie to
the heat and the crowds. / Your years of experience are showing the whole festival was a huge success.

We enjoyed it and brought friends who had never attended who enjoyed it also.

The Folk Festival is a wonderful eventarh hopeful that it will continue and will provide excellent and quality world music
Thanks you for offering such an important event in Maine.

Keep up the awesome work. | look forward to the festival each year, and hope/plan to attend everhédtoa get to.
this is our 3rd yearas always it was a great festival / can't wait until next year /
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We would like a place to have breakfast downtown or at the festival before the festival starts. Bathrooms need neyperto
and fand sanitizer. We didn't visit the vendor area or dance tent much because it was too far away from everything els
having a trolley or wagon or ?? to give rides along that area would be helpful. Something that stopped frequentlydsrsh
andone that went directly from the entrance of that area to the dance stage so people could see several acts in one ho
wanted to. | would like to see a bigger variety of music. There were too many that fell into the Acadian/French categot
year. Fully 1/3 to 1/2 of this years music fell into that category. More variety would be better.

Thanks for another great year!

| had trouble with the extreme heat. Did find some shady areas. | really like the number of gega Pbé volunteers were
very helpful and friendly.

As usual, we had a great time at the festival. Members from our party went on more than one day over the weekend. '
RETURN, EVEN IF THERE IS AN ADMISSION CHARGE.

The food selection wdanited. There were ample Maine selections , but some of the food venders that appealed to me \
absent this year.

| have been to ALL the festivals and plan on coming for years to come! Keep up the good work to all that keep the Fes
going. Geat Job to you all. Can't wait for next year. Thaok, Thankyou, Thankyou

No complaints, but a few extra seating areas with tables to enjoy the vendors foods. Don't really care for standingvavalk
eating.

Always the best. | always ctibute. The Maine native musician that did the intro and finale is superb! | never really new |
and his work until the fair. / That alone was worth the trip! /

Great Show
As usual it was the best weekend of the summer. | look fdri@aattending and volunteering each year.

as wonderful as always.
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Very impressed with organization!! These people know how to do it+egpecially with the parking and shuttle service. Ji
outstanding!!

It is a great addibn to the city.

The Festival was wonderful as always and | look forward to it next year. | especially like fiddle music and hope yaitoor
have it. There was a good variety of vendors for people with different tastes and dietsoufias grere clean and the bathroc
facilities were very convenient. We park in town and walk down. The bucket brigade was visible too. Thank you!

| thought the dance tent was too far

I am not a big fan of French/Canadian music, sasq®lly did not enjoy the emphasis on that type of music this year, but
realize many people do like it. But even though it's not my favorite music, that didn't keep me from going to the festival.
especially enjoy the gospel music and Zydeco.

In addition to being a very impressive festival it is an amazing example of community organizing and participation/
Liked the new stage arrangement!

More blanket space is heeded at the Heritage Stage. Only folks in chairs have a chajregelttseuncomfortable. This year
dance pavilion is a good spot. More recycling boxes are needed. No bad smells came from the pumping station thisey
2 rivers but can hear Heritage. Food variety selection-pettér each year. love loda¢er option. In Massachusetts they ha'
beads rather than stickers.. people buy a lot to get all styles. | used to love to collect the special $10 pins..

It was a very enjoyable weekend. We enjoyed it.

Good experience. Quality of emtiFestival was excellent. Nice not to have an entrance fee

Please rearrange the layout. The dance tent and vendors was too far down and felt out of place. | would also love to se
more danceable Latin music with an African drum flair. (You twael group several years ago that was wonderful.) On the
whole, things this year were great. Good food, clean environment, friendly atmosphere. (However volunteers and empl

drove around too fast in the golf carts. | heard this from several peoplen®e that I'm not alone in my perception.)

Missed a good Irish group
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My wife has a hard time walking long distance... the dance tent was too far to walk the food venders should have been
from the artist so it wouldn't have besm far

Yes! It was spectacular! The music (in all locations) blew me away! Great artists, great arts and crafts, great joBéamts (
and great food!

| felt that the dance stage was located much too far away from the rest of the steyeswak not enough time to walk the fu
length of the festival to see everything | wanted in the amount of time | had. The dirt road leading to the danceatage w
uneven and had an unpleasant smell.

I think a few portable toilets would be ldynon the northwest corner of railroad stage area where families tend to set up w
young children. | think there might be more food venders so there is less of-awvditive a tweyear old and a ningear old
and waiting for food can be a distractifmn the little ones, which can snelall into situations where either mom or dad has t
head out early with hungiyred child- food timing is critical for the little one's especially.

Awesome all around! Perhaps bring back Mr. Hughes from a cofiplears to present Native American Flute playing and i
some folk harp playing... thanks!!

I'd go back!

My first Bangor Festival and | found this to be a wonderful and very diversified festival to attend. After this yeartbiktssyal
coming back for more. Hats off to the volunteers and coordinators of this, it was friendly, comfortable, the shows wsfize {
With so much going on and a great schedule with map to follow, left you with the freedom to roam and see eueygthing :
leisure that would interest you. Also, | was in amazement on how clean the grounds remained with that many peopje. |
did not find one piece of trash on the ground. Just goes to show you when you put on such a great show, you atteact th
kind of people.

Love the new dance tent location and areaich improved venue!but wish there was direct access from the Railroad Stag
Also need better lighting outside the tent and multiple designated "paths" into the tent where peattibitead. / / | noticed a
lot of picnic tables available along the festival route, either a great addition or more visible than in the past.t/Brigadee
should wear bright fluorescenshirts of the same color to be easily distinguishedthe same color as the big bucket (yellow
indicating goal and amount collected. Special stickers for donations of $20+?? / / WONDERFUL event, | recommend |
everyone.

We were disappointed as you may have guessed from the responses. Food andveeadmenserally good but they were the
same as every other event held in Maine. Not enough shaded areas for seating and some stages you had to sit on the
collective feeling was, we'd rather have gone to a fair. Music was from other countriag,be true, but there wasn't any rea
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exciting music. We may be spoiled because of Jazz Fest, or from earlier exposure to foreign music, but perhaps there
doesn't hear music from other countries.

Generally, we found it to be disappaig. The groups we heard just didn't measure up to what we hoped for. We feel, an
others we've spoken to feel the same way, that the quality has gone down each year since the American Folk Festival

Locating the art and craft people so far away &las very inconvenient. In addition, there is an inadequate transportation

system around the festival for the elderly and the handicapped. Elderly and handicapped people need assistance te ge
actuivity to the next, unless, of course, you domahinthem attending the festival. The organizational efforts were outstandi
and it's obvious that a lot of people put in a lot of work to make the festival possible. Thank you for that. At theesame tin
however, some things need to be improved. For whatorth, by the way, advertising the festival over and over again as "
and "No admission" just doesn't mesh with your constant appeal for donations. If you want money, say so; don't saydt's
then constantly talk about how badly you neathay. Also, some people donate a substantial amount to the festival to suy
it, but they never receive anything indicating they have already donated. When they go to the festival, they have to put
money in the buckets just so they can get a stigkging they donated money. | think the financial supporters should recei
stickers before the festival that they can wear to let others know they have provided substantial financial suppativalthe

We enjoyed the Country Music the best
You did a fantastic job of presenting a lot of Maine culture and | commend you for that looking forward to next years ve
keep up the good work

The experience is tremendous; however, if | were to share my only frustratibe,lack of enforcement of people bringing
dogs.

In the future having a large centrally located sign for activities/performances would be helpful. It could even beaarhite
with the acts, stages, times, dates written on it. Probably it weubeé$t located near the main stage. / / Refreshments wert
varied and provided great options. Given the temperatures on some days, make sure to have coffee/hot drinks offered
than one vender.

I've had a wonderful experience at each of the five been able to attend. 'Hats off' to the planning committee !!!

| felt the music was too late in starting on the first day. Too much space between performances to make standing exgu
worth while.

Outstanding Job! / Loved the ndayout. / Congrats to Brewer for improving their water front as it makes the Festival ever

CenTRO

Page41l



APPENDIX E: 224 Comments about the 2008 American Folk Festival

73

74

75

76

77

78

79

80

81

82

prettier. / Loud music from the RR station does interfere with music at Penobscot stage. / Wonderful Music! / Beaptiful :
but can we paint those ugly trasdins. / So much fun! / Can the police stop the people playing music for money including
attorney? | think it distracts from the event. / | was so impressed again this year that | will be back as a voluneset hext y
Awesome job makes me fea proud to be from the Bangor Area! / Sorry for rambling but one last thing keep up the

| thought it was very interesting the only thing that i found ead going from one place to another i am handicapped and
walking is difficult you should be proud of the festival you put on lovely  John Brimmer

Didn't like the new set up as there was no place to get out of the sun. The dance tent wasveyoffam the others. Hope
you'll move it next year. Please place some tarps in different sunny areas next year. Some people are allergicAoyhe s
tent we tried to get into was full.

Our first time attending and we would definitely lileeattend again. But staying with friends and attending with those frien
were integral to its affordability, navigatability, and enjoyment. Great job by the Festival Team!!!

Clearly the Festival is developing a following among Mainers and visddvkine. This becomes an "agenda item"” for visitc
as opposed to something they simply "take in" along the way.

It was great! | won't miss any in the years to come, since I'll be living in Orono

I loved it. One of my sons came with hésttime and really got into it, and a lot out of it...fantastic. The music/acts were
wonderful. / The louder stages do carry to the quieter ones because they are in single line formation along thi isvar, b
reasonably minor problem given theeoall presentation. | look forward to the festival all year. Those that do all the work
putting it together do a fabulous job!

| always enjoy the festival. When it is so hot, | wish there were some shady sp¢

Very much appreciated tli@ganadian (Acadian) inclusion.
We walked a lot more, which was ok . Wish there were chair rentals! We had a great time

i was mesmerized by the Percussive dance performers. Magnificent. | loved the richness of all the musical offeffiragedrt
American musicians' exploration of historic roots was fascinating. The unrushed experience of just sitting and enjoyang
various venues, without trying to see and hear everything at the festival is the way I've found | can enjoy thexfesimace.
/ The smoked salmon on a stick and John's ice cream were the two best festival foods I've found at any of the fegiivals
to anywhere in Maine.
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I love that it is FREE. It is important when funds are down for some that they happwplace to go once in a while. Wher
have more money, | donate more and spend more.

very enjoyable
It is a fabulous event and | look forward to attending in future years!

We enjoyed it a great deal. We brought our own chairs that hstvada top for the music but it would have been nice to hav
shaded eating areas. / It was a very well run event.

The Festival was great as always! A Big Thank You to all involved. Keep it free! / Thanks To All!

Usual high quality product. Grejtb to the organizers and sponsors!

I live here in Bangor and have lived in Maine all my life. The American Folk Festival is one of the best things thaidreeslt
in the State of Maine in many years and in my opinion | hope you are able to edotimld this great event here in Bangor.
take my vacation time just so | can attend every year. We come in the mornings an stay to the end. Most of my aatly
and the hope of seeing people from our home town and to meet new people dedwlapportunity for us. The buses are
great and having the golf carts to help us travel from one end to the other as two of us are handicapped. If anytmoyd tl
carts would be wonderful. There did not seem to be as many this year. Thé festhess that we cam in contact with were
wonderful and very helpful and considerate. We really like the new set up for the shows. Keep up the great work that:
big THANK YOU to everyone for a job well done.

keep the entertainment gooddahe beer cheap

It was a bit weak as far as music that was loud and fast, but not too loud and fast. The Zydeco band was too loudyahd (
was good, the 3 person Quebec band was too small to hold the big stage. The Norwegian fiddle ladgevis arothe big
stage. The Maine guitar guy was disappointing most of the time (too many covers) but made up for it with his last numt
his encore on the RR stage at the end.

I'd like to see the festival moved to Labor Day weekend becausglit bré a little cooler. The past couple of years it's been
hot that we didn't stay as long as would like.

Last year | was very disappointed in the trash collection. This year | was very pleased with access to trash barveds etc t

93 disappointedvith fairgoers who could not seem to find trash cans and left debris "everywhere" / / | loved the "education
session where performers from several groups would get up on stage.
94
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Very very well organized. So people friendly. Outstanding!!!

suivey covers that for the most part

Get's better every year

Some of the portable bathrooms were dirty and witlsopplies.

Problem is the heat and sun. Principal performance venues have no shade at all. It gets brutal. What shade themr was
sights was eagerly sought. Also needed: public water fourtdimdtied water is angnvironment, and a rpff, especially
when Maine municipal water is so geednd more clean lavatories near the Railroad Stage. The rule against pets shoulc
strictly enforced for the pets' sakéhe heat and lack of water are hard on them. Otherwise, a very successfihatwe
attend year after year.

As always, we had a great time. We appreciate the excellent quality of the music, the beautiful venue, and the priceeh
beat.

We come for good music not big names. Remember that. In the endd nather listen to a / great group from Maine or
Canada than a big name has been.

Put the arts and crafts vendors in two lines instead of one long one so that the last dance tent wouldn't be so far away.

| especially like the traditions sessi Fiddle guitar or whatever / | hope this festival will continue for many years. It attr:
my friends from many miles.

I liked that there seemed to be more bins for recyclables but there still could bewitbrevery trash can? [/ / Tharks
keeping the portable toilets as clean as possithba't forget to fill the hand cleansers! / / Love the variety of musical acts
usual. Keep it up! / / Loved having all the stages on the one side of thedigalt like crossing the road gt to the dance
stage. Liked the area for food and crafts by the dance stage. / / Keep the Camden donut company coming back! ;)

Would like to see more crafts. It was a good idea to move the crafts where you had to walk by them to gaketteihenent.
The dance tent was too far away but | can't think of a different place to move it. Would like to see Schooner Fantbea fe
Maine groups. | don't know why you are so opposed to them.

CenTRO

Page44



APPENDIX E: 224 Comments about the 2008 American Folk Festival

106

107

108

109

110

111

112

113

114
115
116

117

118

119

| think the festival should incorporate mdoeal acts and vendors and also needs to move more towards the center of dov
We enjoyed it, we always do.

Great job. Please keep up the good work.

It was a great experience

a good lay out and music was good just one stageruhd bridge was too small for the entertainment.

There should be two CD tents. People now have to walk from one site to the other. There are two main entranceshekit
visitors should have the chance to purchase CDs as they're leavihgyadb go back to the main concourse.

I didnét |i ke the foot traffic on the gravel

I hope we can keep it donations only for admission and that high quality vendors and merchants will keep coming. It se
me that if | have to spend mon® get in | wouldn't be able to purchase from vendors/craftspersons which frankly | prefer
As much of the money spent needs to stay as local as possible. / This is really a high quality family experience aittd mi
diversity with no text mesgjing required. We had a great time!

awesome performers!
It was great and we really had a good time!

Very nice. |really like the Argentinean dancers.

Make more of an effort to cultivate and maintain sustaining members, who watildbate some money. Maybe have a wint
small fund raising party with some local talent.

I thought there wasndt as many arts and crafts this

The new layout with the Dance stage was excellent. | thought, and my grayl ahat it was an improvement over the old
way. | have not missed a festival and thank you for the enjoyment and the great job you do.
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If people refuse to leave their dogs home, please go ahead and make accommodations for shade and watdafdretipern.

120 BIG signs up for people to leave their dogs home. Too hot, too crowded, too scary for them...it bothers me enoughrtbiat
go again.

121 The children's area should be moved over across the street. There may be room on the strip yealkiadget down to the
dance tent.

122 Another great time

123 It was a fabulous festival! 1 am in awe of how well crews do to keep the litter picked up as well as they do. It isatetbat
when one sits in the "beer tent," one can barely theaconcert on the Railroad Stage right in front.

124 It was Great Fun and a Good time

125 .
liked the new location of the dance stage

126 Weather was great. Good representation of world folk arts and music. Seemed like fewer vendors for crafts.

127 mostly sample food, watch other people enjoying themselves, use it as a volunteer opportunity more than enjoy it myse

128 | was told that there was a parade when | saw it | was disappointed because it was just 1 bad on the backtpaitetrfatk.
| wish there was more to it. Like maybe people wearing what their culture wears or people doing stuff that there culture

129 | am impressed by the variety of talent and food that is brought in every year and still being able to keep tha &eaisKle
a huge undertaking with a very impressive outcome. All involved deserve a big pat on the back. It's clean fun entéstair
all ages and social class. GREAT JOB!!

130 | answered one of the first question that it "met" my expectatidhat is because | had high expectations from previous ye:
experience. It was great!

131 The new design was very spread out. | have a little difficulty walking and had some difficulty doing so. Also, ang place
were at a premium. Had | knovto have a portable chair or had one | would have been very happy and far more comfort
Suggest maybe that you rent portable chairs or something for people.

132 Keep up the good weather!

133 pave/hot top the road/walkway in the new area of thévéds
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Food prices were high. Difficult to feed little kids on a limited budget. There did not seem to be as many musicahpesgo
happening all the time. There was a lot of down time.

Absolutely fantastic!! | would only like it to lashe more day.

First year to volunteer and it was very rewarding.

Overall the festival was great, however i thought there was going to be more of a range of different cultural food®toery
concern was that for older people it was a Idiggance to travel from stage to stage and make it all the way down to the ve
section

| enjoyed the braided rug talk from the Northern Maine ladies. | also spoke with the braided rug vendor and decideé to
adult ed. class on rug braidin Thanks for introducing me to the craft!

The distance between stages made it difficult to go from one show to another.

It was wonderful as always! We particularly like the Acadian, Franco, and Irish fiddle music

I am a New York transpid that has lived here for 8 years now and | truly enjoy the hometown feeling of the festival alon
it's cultural entertainment. I've now gone every year and am happy that the weather held out almost always. It aksea lit
this year, but stilenjoyed it.

Enjoyed it. Keep up the good work by bringing outstanding musicians to the festival.
The dance tent was too far away.

We love the Folk Festival and attend every year. | wish there were different food vendors. Too mdagdoeaidors. | really
miss the Korean food that was there the first few years.

Pls keep on doing the "workshop" sessions. In other years | have enjoyed the accordion ones and the vocalist ones. 1
went to the banjo one and the percussiog-ol enjoyed both. The percussion one was superb! / /| know it is hard separ:
the sound between stages, but | felt particularly bad for the Sufi percussionists at Two Rivers while the Gospel falksewe
Heritage. | am sure there are otbgamples... / / The dance stage is always greaally enjoyed the new location. | never
liked having to mingle with traffic to get to the other location. The traffic control was always excellent, but it kdediyher
mood.
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We have missed ongar of the Festival for medical reasons. We enjoy it tremendously and get around to most of the sh
we want to see. This year we found it a bit difficult to get to the dance stage. We found it to far to get to betwesn sleow
missed a few.

Great job once again. | felt that even though a lot of the performers were closer to home, you did a nice job offeenial a ¢
experience (e.g. Irish band from NYC)

theweb sitewas difficult to get information difficulty learning about verats, etc.

As usual wonderful. Wish | could have been there all 3 days! One complaint: performers who dance should perform or
stages where everyone can see their feet. | was in the back of the Penobscot Stage for Chuck & Albert and ¢tbeidféese
when "chair dancing"; was only 3 rows back for Smith/Das and could not see very much of their feet. Both were very
entertaining but felt | missed a lot since | couldn't see their feet. keep up the good work!!

Free Drinking Water

| would like to see more ethnicity in the food vendors

The food and beverages were expensive, we realize this is due to the economy but servings were small also.

The first Folk Festival | attended was the 2008 festival and | must say that itceieldexy expectations. It was very nice to
attend an event that you didn't have to "pay at that gate for", the food was delicious and the crafts were fun and unique
unfortunately | didn't have the opportunity to experience the music, however | am igténastieirning next year to experienc
everything the 2009 Folk Festival has to offer.

Raise the stage at Penobscot tent so everyone can see better. Install at least one water fountain. / We love consitinate t
4 or 5 visits so far!

It was a very long walk to the dance stage, which has traditionally been our favorite venue. / Perhaps some thought co
given to shaded rest areas. It was very hot this year, with no place to get out of the sun and rest. How about aettiner t
for this purpose? / A couple of water stations along the way would be helpful.

If you can't people to leave their dogs home, which I'd prefer, have a couple of pet stations like the baby stations.

the sound level between the 2 Rivers and tmPBscot Stage overlapped too much this year. The Dance Stage after dark
seemed too far to walk alone once performances were underway.
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It was a thoroughly rewarding experience. My wife and | met some people from my home town in Aroostook Cloahty. It
been many years since my last visit to Bangor. | was impressed with all | saw. We often fly in to Bangor on our way frol
Florida to Aroostook County.

This year provided my first exposure to Crazy Dave's BBQ which was a positive life experience.

Heritage stage sound was TOO loud, as it has been almost every year./ / We had a ball, as usual.
They're so much fun! Keep 'em coming. :)

this was the first time | have herd of the Festival. we will return from this point on. We enjagedives very much . Thank
You for a very nice time.

This is our fourth year attending and is a huge highlight of the summer; we would not miss it!

The craft vendors could still be located in the same section as last year but it would béaneetbem on both sides of the
road, therefore the walk down to the dance stage could be much shorter. / / Also, the porta potties need to be cletiard
The area going down to the dance stage really smelled. / /| certainly hope this ¢estivales. It is great that you have bee
able to provide this for free. | know that if in the future there is a charge | would definitely be willing to pay aer(sdyf$5)
per day to get in.

I really liked the dancing of the tap dancer vetthiesindian dancer. They were both excellent! You do a great job with the |
potty situation. | plan on going every year!

spread out the food court more so it is not so crowded. less grease fried food. less cost for the foods.

It was great assual.

The dance tent was too far away from everythingelade it hard to see as many music acts since it was so far removed f
the performance areas

It was fabulous againthank you! We use it as a family reunion to meet up with reativho live in Maine.

There were fewer musicians to enjoy and as | perused the festival | kept hearing the same bands over and over. ulthinl
be good to cut it down to Saturday and Sunday and have less repetition. | misses the "exosic{Ighoupatch and enjoy the
fellows from Africa very much). | didn't like the location of the Dance Stage and the Vendors this year at all!!!! Adong &
dusty walk, out of the way. People would walk there for food, less so for vendors. | keathelivendors, and was
disappointed this year because there were many less.

CenTRO Page49



APPENDIX E: 224 Comments about the 2008 American Folk Festival

171

172

173

174

175

176

177

178

179

180

181

182

183

Every year we invite friends from away to stay with us during the festival. The problem is that they all want to cothe ag
following year and | want to invite otherénds! My sister got mad at me because | said our house was full and if she car
could put up a tent or get her a room. We go every day, meet friends from all over the state at different venuesegaad/er
minute of the festival, dance, bring ahildren and their friends, eat our way "around the world" and always leave excited
the next year. Thank you for bringing so much to our community, we appreciate your efforts.

We have attended the festival4 times. The times we did not attendueao other family matters. We will continue to attend
long as we can. You do a great job putting this all together.

It was great, enjoyed the whole time.
Thank you.
Well done, a highlight of our stay . wonderful seeing the conityimvolved as free. We donated $60 to keep you going.

I would like to bring my grandsons and daughters next year

We have only missed one year since the folk festivals started. cannot point to anything in particular but enjoy eaah yea
than the last year!! Thanks so much to all.

fun, delicious, entertaining, friendly, terrific local crafts and food

| think that the food was really expensive and not very good quality. That is the biggest thing that drew me to theTltfeestiv
strawberry/blueberry shortcake was nasty and the lamb kabobs were super expensive...l know it is lamb...but like $40 f
expensive to me!

The new craft and dance tent were placed in the wrong area too far to walk

One of the best Music R&gls we have ever attended

We all really enjoyed the event and went every day from about noon to close. We had a wonderful time walki

riding. Two of our group were handicapped and having the carts to ride was wonderful and a lifesaver for the
Perhaps more of those would be great. We really enjoyed the friendliness of all of the workers and the helpft

the food could have been better; more shaolgld be nice; overall it was worthwhile
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Excellent run festival. As stated when | did survey at the festival, | would be willing to pay an entrance fee if iheneans t
festival can continue.

I love it. It is one of the best cultural experienome could have in Maine or anywhere. It appeals to all sorts of people. |
fantastic. Well organized. Cheap. We have gone every year and wouldn't miss it for anything. It makes Bangor amu
place to live! Keep it going.

Had a god time. It was hot. Would provide more chairs and shade for elderly and kids.

Enjoyed the waterfront walk. My only concern was at night; more lighting was needed along the waterfront due rough\

capable big kids riding the golf cartsdapeople who needed rides waiting long periods of time. Long lines at food conces
that are overly popular should be more prepared and staffed. The additional tables and chairs were great but perhaps
other food areas. Perhaps a little morthanparade participation.

Clean and well organized. Interesting venues. Nice Job!

This years festival seemed to have less performing groups. We still enjoyed it immensely and plan to go next year. W
only missed one year since the bagig and recommend it to all our friends and family.

It's a great thing to have in Bangor and we look forward to it every year!! Thanks for all you do!!
Keep up the excellent work. It's a great way to spend the day or so. Particularly lous Hesvice.

| think this year's festival was better than 2007 in terms of performers.

I look forward to attending the festival each year. It's such a wonderful event for Bangor and the surrounding areas.

All'in all it was a great expegince and there is really not much to complain about or that | would change. Just keep prese
good variety of music and food.

This year seemed very different from those in the past. | was very disappointed in the very dominant French infleenmss)
that it was the only real entertainment presented this year and with that, more talking and explanations than music. /| t
nothing against French music it just seemed to be most dominant. The variety from past years seemed to be greatly las

Another excellent experience. I'll be back next year, and will bring more friends!
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| thought it was too spread out. | know you cannot do anything to change things but | miss the Kenduskeag Dance Stac
Light would not be my choice of bee

The trip to the dance tent was too fanuch more walking than usual and dark in some spots.

| have enjoyed the Festival every year since its beginning and have never been disappointed in any of the musical grot
up the good work!

Generally the layout was better, but seemed to lack some sense of the "community” feeling. The opening parade fibnc
festive as previous years. | think the food prices are a bit too much for me, but am glad that they are there a$tihé part
atmosphere and helps support local people. Great festival in general. Unique to all of Maine. | believe that thisufsdbie:
part of the tourist attractions for years to come.

This festival is wonderful such a great community outreaaid economic boost to Bangor.

Yes, | was surprised that the acts were more international in scope and not at all oriented towards "American Folk". / /
festival would be better named the "American International Music Festilat'l'd prefer ariAmerican Folk Festival". / /
Please understand | did enjoy many of the acts and we bought or tried to buy CDs of a couple of them, (some wereusol
| expected a bit higher level of performer and more acts and variety. / / Our family'sefaagstion year in and year out is tF
New Orleans Jazz Fest. We thought the AFF would have taken some clues from that fest in range of acts, amount of a
staging of acts. / / And having a similar kind of craft and food assortment. / / Wedtkaext year but | thought the festival
could have been better.

Need more seating

We expected more folk entertainmeme. folk dancing, folk instruments, singing, storytelling, etc. Entertainment we saw
contemporary music.

We go every year.. It's an awesome atmosphere for our friends and family to meet .

I look forward to the Festival each year. | am grateful it is close by for me and often invite out of state companlyaduring
time. The Waterfront is just wonderfull want to mention that the addition of tables and chairs was a bonus for those att
this year.
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It was great. given the added grounds, there should be another entrance near Hollywood Slots. somehow they shot
some minimal amountgp person i'd hate to see this end because of funding. even $10 per adult and $5 per kid for 3 d¢
would be something.

Very exciting activity!
Great as always. | never miss it.

I loved it. The only problem was trying to find Stagebehind the big stage. We kept walking until we hit the kids area & v
disappointed not to find Stage 5 there.

No exceptthat, as always was very well put together and well organized.......... Oh one thing.. when there is Zydeco M
might have an instructor to teach the crowd their special little dance step (quick quick slow..... quick quick slow)????

Loved the redesign of the Craft Vendor site. Also liked the Dance Tent area.

Too much Acadian/Celtic music. Although | do apprescthis type of music. | would like to see The "Morgan Family" Reg
band from Jamaica return. They were really exceptional. I've yet to see Nuevo Flamenco bands at the festival. Tigey
"Hot!" / Look for "The Gipsy Kings" or the "Gipsylandiand. They really "Cook!" They would help put Bangor on the
international map. / Skip Umel

My only comment is that it would be nice if there were more areas to sit around the festival that were shaded.

I didn't think the music was as goas 12 years ago

The policy of only being able to select from a given list of performers is highly overrated. The performances (in hisnera
year were not as diverse as in previous years, and didn't appear to be as polished. They weredilaemgable to hire
local stage performers (perhaps a group or two of Bangor Symphony members playing folk music related to their herita
be included. Continuing support of the local music community should be an essential part of thedvestiNalPresently,
folks have the impression that the only way they can get Folk Festival performances in Maine is once a year on theiwa
Bangor or on the coast. Perhaps even have the Bangor HS fiddle group perform on the street fazripare Jéveral ways t
support the local community and raise the level of Folk Festival participation and support of the local community. $hov
local and emerging talent would be great. Perhaps David Whitehall of the BSO could assist in tha effalearite purchase
comment: We were looking for the Alligator food, but they never arrived. Tried 2 days.
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| thought it was great. My kids really had a good time and so did |
If you have !suggest stricter enforscement on No Pets [ would ....Keep up the great work ..They are doing a super job
219 you ..adog
'need to leave the grounds

220 Very bad lighting along the craft vendor's area...

221 I love the festival. It is the only event in Maine we go every year!!!!

222 I liked having all shges closer together

223 Excellent experience  Thank Yon

The lack of Quality Dance music for the Dance Tent. You need a Blues Artist that can play a variety of Blues and swinc
jazz (Duke Robillard), Texas swing (Asleep at the Wheel), BigiBaRock (Jools Holland). Last year 20 minutes into some
the dance sets People were walking away or just standing on the floor. Not to Knock the Artist for their performance the
good at what they do. Just didn't make people have to tap theamdehake their booties. We always listen to Music and tr
is music for all occasions and Dancing is only fun with good dance music. We understand the choices must be tough tc
too, and availability must play a part, but diversity as well as tatentid be priority. such as blues doesn't always mean dai
nor country always mean cry in your bear. Lyle Lovitt or "Willie". Well Good Luck and We Look forward to Next Year!!

224
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